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The revision of the role of entrepreneurship has led to a reassessment of the importance of entrepreneurial activity
and entrepreneurial intentions as sources of startup movement in Russia. This fact determines the relevance of the youth
startup movement study as a new trend in the youth entrepreneur environment. It also stresses the importance to reveal factors
that promote the development of the movement and factors that restrict the development of Russian startup companies that
require government and public support. In this regard, the purpose of the original research is to work out methodological and
methodical tools to identify reasons, challenges and consequences of the startup movement development as it will allow us to
create more efficient mechanisms of its promotion in Russia. The study is methodologically based on an interdisciplinary
approach that reveals a set of economic, social, psychological and cultural factors that characterize the behavior of young
people involved in the startup community. To identify the trends and restrictions of the youth startup movement development
in Russia desk and field studies of founders and representatives of 150 Russian youth startup companies participating in the
Startup Village (Skolkovo, 2018) Exhibition have been conducted and 109 websites of the corresponding startup companies
have been investigated. As a result of the expert survey and the content-analysis of the websites the importance of startup
companies for the development of the entrepreneur activity of the youth has been revealed. The key challenges for the
development of youth startup companies have been identified. Among the most significant challenges are the lack of the
demand for innovation technologies and products at the markets, low quality of management decisions, the lack of
professional knowledge when developing or promotion innovation products and technologies, insufficient financial and state
support at early stages of project implementation, low government response for startup initiatives, low effectiveness and
efficiency of startup activity. The elaboration of programs and measures of the state youth policy may become one of the
mechanisms for the development and support of the youth startups. The measures may become the foundation for the
technologies that will involve young people in the startup movement taking into account their inclination and willingness for
entrepreneur activity. We believe that the study of the socio-economic structure of the startup movement, the mechanisms of
its increase and the reasons for leaving the startup community are a promising area of future research.
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IlepecMOTp poONMM MpEANPUHAMATENBCTBA KAaK OJHOTO M3 KIOYEBBIX  (DAKTOPOB  COIMATBHO-
9KOHOMHYECKOTO Pa3BUTHS CTPaHbl MPUBEN K TMEPEOICHKES 3HAYCHHUS MPEANPHHHUMATEIRCKOW aKTHBHOCTH H
OPEANPUHIMATEILCKIX HAMEPCHHH Kak HWCTOYHHKA CTapTan-IABWKeHus B Poccur. 210  00ycnoBiuBaeT
aKTyalbHOCTh HCCICJOBAHUSI MOJIOICKHOTO CTAPTam-IBWKCHUS KaK HOBOTO SIBJICHHS B  MOJOACKHOM
OPEANPUHIMATEIECKOM Cpefie, BBIBICHHS (PAaKTOPOB, CIIOCOOCTBYIOIINX €r0 Pa3BHTHIO, U OTPAHUYCHHH HA MyTH
CTAHOBJICHHSI OTEUCCTBEHHBIX CTPATAll-KOMIIAHWH, HYXIAIONMXCS B TOCYIapCTBCHHOW U  OOIIECTBCHHON
nojiepkke. Llenplo uccnenoBaHus sBIsieTcs: pa3padoTKa METOAOIOTHIECKOTO M METOJMIECKOI0 HHCTPYMEHTAPUCB
JUIsL BBISIBJICHUSI TIPHYUH, NMPOOJIEM M MOCIEACTBHH Pa3BHTHs CTapTall-ABHKCHHS, YTO IMO3BOJIUT pa3padaThiBaTh
Gornee 3(hQeKTHBHBIE MEXaHH3MBI €ro HPOABIKEHUS B Poccuu. MeTonoNornueckoil OCHOBOM HCCIeNOBaHHs
BBICTYIIACT MEKAUCLMIUIMHAPHBIA TOAXOM, IO3BOJSIONIMI BBIBHTH CIIEKTP DKOHOMHYECKHX, COLMAIBHBIX,
NICUXOJIOTUYECKUX M KYJIBTYpHBIX (DaKTOPOB, B COBOKYIIHOCTH XapaKTEPU3YIOLIMX TMOBEJCHUE MOJIOACKH,
BOBJICKaeMOil B cTapTan-coobuecTBo. HoBu3Ha HCCeloBaHHs 3aKIIOYAETCs B CHCTEMHOM M3YYCHHU CYIIHOCTH
CTapTanoB Ha OCHOBE (HOPMHUPYIOMIEHCS KOHIIETIIHK CTAPTAM-D9KOCHCTEMBI KaK 3JIEMEHTa MPEANPHHIMATEIHCKOTO
CEeKTOpa, OKA3bIBAIONIEr0 BIMSHHE HAa 3(G(EKTHBHOCTh MPEANPHHUMATEIRCKOW JEATENBHOCTH H Pa3BUTHE
OKOHOMHMKH CTpaHbl. J{jisi HIeHTH)HUKAIIMH TEPCIEKTHB M OTPAHUYEHHI PACIPOCTPAHEHHST MOJIOJICKHOTO CTapTaIl-
JBMKeHUs1 B Poccun ObLTH MpoBeieHbl KaOMHETHOE U TIOJIEBOE MCCIIEAOBAaHMS OCHOBATENeH U mpencTasuteneid 150
POCCHICKHX MOJIOJIC)KHBIX CTapTal-KOMIAHHK ydacTHHKOB BhicTaBku Startup Village (Ckosxkoso, 2018) u 109
MHTEPHET-CaliTOB COOTBETCTBYIOLINX CTapTal-KOMIIAHWHA. B pesyibTaTe 3KCIEpTHOrO ONpoca U KOHTCHT-aHaNIU3a
CaliTOB yCTAQHOBJCHA BAXHOCTh CTapTaNl-IBIKCHWS JUII €ro YYaCTHUKOB M BBIBICHA HEOOXOIMMOCTD
(YHKIMOHUPOBAHUS  CTAPTAI-KOMIIAHWUKA I8 Pa3BUTHS  NPEANPHHUMATENBCKOW  aKTHBHOCTH — MOJIOJIEKH.
VneHTH)UIMPOBaHBl OCHOBHBIE TNPOOJIEMbl DPa3BUTHSA MOJOACKHBIX crapran-koMmnaHuil. Cpeanm Hauboee
3HAYUMBIX: HEBOCTPEOOBAaHHOCTh WHHOBAIIMOHHBIX TEXHOJOTHMH W TNPOJAYKTOB HAa DPBHIHKAX, HU3KOE Ka4eCTBO
YIpaBJICHYCCKHX pEIICHUH, HETOCTaTOK Npo(ecCHOHANBHBIX 3HAHMA TNpu pa3paboTKe W HPOJABIKECHUH
WHHOBAIIMOHHBIX TPOMYKTOB M TEXHOJOTHH, HEIOCTATOK (PUHAHCHPOBAHWS W OTCYTCTBHE TOCYIapCTBCHHOM
MOUICP)KKH HA PAHHUX CTAIUSIX PEaTH3ald MPOCKTOB, HU3KHMI OTKIIMK TOCYIapCTBa HA WHUIMATHBEI CTAPTAIIOB,
HH3Kash PE3yJbTAaTHBHOCT M 3(PHEKTHBHOCTh NEATENBHOCTH cTapTanoB. OJHAM W3 BO3MOXHBIX MEXaHH3MOB
pasBUTHS W TIOJJCPKKH MOJIONEKHBIX CTapTallOB MOXET CTaTh pa3paboTKa MporpaMM W MEpOIPHATHIA
rOCY/JapCTBCHHONW MOJIOCKHON MMOJMTHKA KAaK OCHOBBI JUIS CO3@HWS TEXHOJOTWI BOBJICUCHHS MOJIOICKHU B
cTapTan-IBHKCHHE C yUE€TOM MX CKJIOHHOCTEH M TOTOBHOCTH K BEACHHUIO TPEANPHHUMATENHCKON JESTCIBHOCTH.
[pencrapnsercs, 4TO MCCIEAOBAHUE COLMATEHO-3KOHOMHYECKON CTPYKTYpBI CTapTal-IBHKCHHUS, MEXaHU3MOB €ro
AKTUBHU3ALMH, TIPUYHH BBIXO/A U3 CTAPTAI-COOOLIECTBA M MOCIEICTBHI ATOTO SBICHHS ULl HHAUBHIA 1 SKOHOMHUKH
B LIEJIOM B COBOKYITHOCTH COCTABJISICT IEPCIICKTHBHbIC HAMPaBJICHUs Oy IyIMX HAYYHBIX HCCICIOBAHMUM.

Kuiouesvie  cnoea:  cmapman,  cmapman-KkoMnaKusi, — CIMapmMan-O08UJICEHUE,  MOTO0ECh,  CMYOEHYECKOoe
€o00Wecmeo, NPeONnPUHUMAMETLCIEO, UHBECHIUYUL, UHHOBAYUY, OUSHEC-MOOETb CIAPMAN-KOMNAHUY, 20CYOaPCMEEHHAS
no00epiIcKa.
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Introduction

he number of startups and the

amount of their fundings have

been recently increasing in the
face of the rise of inefficient and shortly
operating  enterprises. The trend s
accompanied by general slowdown in the
financial results of economic entities’ and the
distrust preservation to the startup industry.
The issue concerning the purpose of startups:
whether they are simply trends or are
purposefully created to achieve economic and
social indicators in future is acute.

Young people are traditionally
considered to be the most creative and active
part of the society that is able to participate
in economic activity of the country or a
region more efficiently. It is the youth that
easily adopts something new and is
responsible for risks typical for any startup
project. The provided statistics proves it. The
international trend is that startups are mainly
created by graduates of higher education
institutions. And in this case Russia is not an
exeption as according to the Academy of
projects Farminers that accepted 926
aplication forms from IT-startups from
different regions in 2011 to receive
investments the agerage age of a staruper is
26-30 years old and only 8% of applicants
are older than 35 years old?. The study of the
Russian market of innovation
entrepreneurship by Startup Barometer
conducted in 2017 revealed the similar data:
the funders of Russian startups are 30-32

! According to the Federal State Statistics Service data the
proportion of unprofitable enterprises in average in the
economy of Russia in 2017 was 26,3%. See: Finansovye
rezul'taty deyatel'nosti organizatsii Rossiiskoi Federatsii
[Financial performance of organizations of the Russian
Federation]. Federal'naya sluzhba gosudarstvennoi statistiki
[Federal State Statistics Service of the Russian Federation].
(In Russian) Awvailable at: http://mww.gks.ru/wpsiwem/
connect/rosstat_main/rosstat/ru/statistics/finance/# accessed
14.07.2018).

Z Portret rossiiskogo startapa: kto takoi, otkuda rodom?
[Portrait of Russian startup: What is it and where is it
from?]. Slon.ru [Slonru]. (In Russian) Available at:
https://republic.ru/business/portret_rossiyskogo_startapa_kt
0_takoy otkuda rodom-685322.xhtml (accessed
03.10.2018).

years old®. In this regard we may speak about
the “youth” character of the startup movement
in Russia.

The importance to study startup
movement in Russian is caused by many
reasons.

So, today the scale of the startup
movement of the Russian young people, who
seek to create their own successful startup
company, is increasing. The extension of this
economic phenomenon is confirmed by
several facts.

Firstly, despite the fact that the startup
movement appeared in Russia with the usual
delay, the ideas were enthusiastically
accepted. So, more than 160 different
incubators and accelerators have appeared in
more than 80 cities of the country for the last
9 years. They were oriented not only on the
Internet environment, but also on the
production sector, which is the most
important for Russia today®. They were
created not only with the help of the
government, but also by private
organizations: almost every city has at least 2
incubators — one developed by a municipality
or a corporation and the second one by a large
university. When the Resolution of the
Russian Federation government “On the state
support for the development of innovative
infrastructure  in  federal  educational
institutions of higher professional education”
from 2010 was adopted, business incubators
were established in several hundred Russian
universities.

Secondly, state authorities strongly
believe in startup industry. The term “startup”
first appeared in the Russian legislation
system in 2013. For example, in the Forecast
for the long-term social and economic

®Venchurnyi barometr 2017. Issledovanie rossiiskogo
rynka venchurnykh investitsii [Venture barometer 2017.
Research of Russian market of venture investments].
Venchurnyi barometr [Venture Barometer]. (In Russian)
Auvailable at: https://drive.google.com/file/d/1KdoaCU2Dg
j2sf9lejBabwlyTHeXoaluz/view (accessed 03.10.2018).
*Panin G. Startap-industriya v Rossii nashla novyi put'
razvitiya [Startup industry in Russia has found new ways
for development]. Rossiiskaya gazeta [Russian
Newspaper]. (In Russian) Auvailable at:
https://rg.ru/2016/08/15/startap-industriia-v-rossii-nashla-
novyj-put-razvitiia.html (accessed 27.10.2018).
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development of the Russian Federation by
2030 such measures as improving the legal
framework, reducing the tax burden, as well
as facilitating import and export procedures
were recommended as the conditions for
startup development in the field of
information technologies®*. The support of
startups became the key target of the
management system in a new government
program “Digital economy” adopted in July
28, 2017. The document declares “One of the
most important tasks of the management
system is to support “startups” and small and
medium-sized businesses in the development
and implementation of digital technologies by
means of their information and investment
acceleration?.

The activity of the young participation
in startups is influenced by the state youth
policy implemented through the program-
target approach and the identified priorities,
including those affecting the entrepreneurial,
innovative and technical activity of young
people. The state youth policy is currently
implemented through a number of programs
and documents including: “Fundamentals of
the state youth policy of the Russian
Federation for the period up to 2025 The

' Prognoz  dolgosrochnogo  sotsial’no-ekonomicheskogo
razvitiya Rossiiskoi Federatsii na period do 2030 goda
[Forecast of the long-term social and economic
development of the Russian Federation till 2030].
Ministerstvo  ekonomicheskogo razvitiya  Rossiiskoi
Federatsii [Ministry of Economic Development of the
Russian  Federation]. (In  Russian) Available at:
http://economy.gov.ru/minec/activity/sections/macro/progn
0z/doc20130325_06 (accessed 27.10.2018).

2 Rasporyazhenie Pravitel'stva RF ot 28.07.2017 No. 1632-r
“Ob utverzhdenii programmy “Tsifrovaya ekonomika
Rossiiskoi Federatsii” [The Russian Federation government
directive on 28.07.2017 No. 163-r “About the approval of
the program “Digital economy of the Russian Federation].
Konsul'tant Plyus [Consultant Pus]. (In Russian) Available
at:  http://www.consultant.ru/ document/cons_doc LAW_
221756/ (accesses 27.10.2018).

® Rasporyazhenie Pravitel'stva RF ot 29 noyabrya 2014 No.
2403t “Ob  utverzhdenii Osnov  gosudarstvennoi
molodezhnoi politiki Rossiiskoi Federatsii na period do
2025 goda” [The Russian Federation government directive
in November, 29 2014 No. 2403-r “About the approval of
basis for the state youth policy of the Russian Federation till
2025]. SPS “Kodeks” [SPS “Codex”]. (In Russian)
Available at: http://docs. cntd.ru/document/420237592
(accessed 31.10.2018).

document introduces the concept ‘“youth
entrepreneurship” and is aimed at the
development of the systems that will inform
the youth about programs that support the
launch of private business; the state program
called “Patriotic upbringing of the Russian
Federation  citizens for  2016-2020"*
determines the opportunities of business
community to participate in financial support
of the youth policy events, in their
initialization, organisation, etc. Other federal
programs and projects have less impact on the
startup movement. There are also various
regional and municipal programs and projects
for the implementation of the state youth
policy. Content analysis of these documents
has led to the conclusion that, however, many
programs reflect the objectives of promoting
the development of innovative and
entrepreneurial potential of young people, but
there are no tools and mechanisms aimed at
capacity development in general and youth
startup projects in particular. The latter are
considered to be the most important form of
realization of the potential of young people.

Besides, the state directly and
indirectly spends millions of budget money
on the maintenance and strengthening of the
infrastructure that forms and develops
entrepreneurial  intentions  (support and
regulation authorities, business development
institutions: accelerators, incubators, etc.).
This fact indicates the growing interest to the
startup movement on the behalf of the
government.

Thirdly, the number of young people
who are involved in the startup movement is
sharply increasing in Russia. Business-
incubators and accelerators have been existing
for several decades in the Western countries.
The first accelerator was Y Combinator
created by Paul Graham in 2005 and that is

* Postanovlenie Pravitel'stva RF ot 30 dekabrya 2015 goda
No. 1493 “Gosudarstvennaya programma “Patriot
icheskoe vospitanie grazhdan Rossiiskoi Federatsii na
2016-2020 gody” [The Russian Federation government
directive in December, 30 2015 No. 1493 “State program
“Patriotic upbringing of the Russian Federation citizens for
2016-2020]. SPS “Kodeks” [SPS “Codex”]. (In Russian)
Available at:  http://docs.cntd.ru/document/420327349
(accessed 31.10.2018).
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still popular. Since its inception 566 projects
have benefited from its services. Indicators of
one of the largest Russian accelerators — the
Internet Initiatives Development Fund (IIDF),
demonstrate that more than 8,500 projects
participating in the Fund programs have been
involved in the startup movement’. If we
consider that each startup project on average
consists of 3 people, only the 1IDF attracted
25,500 people to the startup community.
Given the existence of an online version of
this accelerator, it can be concluded that it has
a significant  potential to  increase
entrepreneurial activity among young people.
Fourthly, the number of events
organized for startups is increasing. Thus,
according to Xpir — the information and
analytical service for support of research and
development, at least 362 events took place
throughout the country for potential and
existing startups in 2015, and 580 events have
been organized for the first half of 20162,
Startup Village has been one of the
most important and the largest specialized
event in Russia and Eastern Europe held on
the basis of Skolkovo Innovation Centre in
2018. It is both a competition and
presentation of start-up projects to investors
and visitors of the exhibition. This event was
attended by approximately 500 companies,
including more than 200 startups. Moreover,
the exhibition was attended by approximately
10,000 guests (representatives of authorities,
development institutions, science, education
and active citizens, especially young people).
Representatives of Chamber of Commerce
and Industry from Germany, Italy,
Switzerland, etc. have become the guests of
the event. Keynote speeches concerning the
peculiarities of transfer technology, activity of
hubs and other platforms for innovation
introduction and  startup  development

! Godovoi otchet o deyatelnosti fonda razvitiya Internet-
initsiativ 2017 [Annual report about the activity of Internet
Initiative Development Fund 2017]. Fond razvitiya
Internet-initsiativ [Fund of Internet Initiative Development].
(In Russian) Awvailable at: https:/mww.iidf.ru/fond/report/
(accessed 27.10.2018).

? Sobytiya. Ofitsial'nyi sait proekta Ekspir [Events. Official
website of the project Xpir]. (In Russian) Awvailable at:
https://xpir.ru/about (accessed 27.10.2018).

organized on cluster, substructures and
techno-parks basis have been made.

About 200 startups were presented at
the open platform Skolkovo. They were
presented by a founder or participant of a
startup. In addition, “stress tests” were
organized for startups and all interested
parties could participate in there. One of the
main events was a startup competition.
Startups were divided into 2 categories: the
first category included early stage projects
with a business idea of a product but they did
not have a ready-made financial model; the
second one included projects of late stages
that have a financial model and, as a rule, the
first sales of an innovative product. The stage
also included projects that have long-term
statistics of the implementation of their
product as an indicator of success rate.
Startup representatives were given 5-7
minutes for presentation. The projects were
assessed by a group of experts from different
fields: business, media, Skolkovo and the
IIDF experts, etc.

During sessions one could get
acquainted with the cases of various
companies containing the strategy of entering
the foreign markets, in particular the markets
of China and the United States. If we divide
the number of presented startups by the
number of regions of the Russian Federation,
it turns out that on average almost 6 startups
were in each region. This fact indicates the
lack of active participation of startups in the
event.

The event was unique as it provided
everyone an opportunity to ask business
experts from different branches questions and
to get contacts of accelerators, consulting
companies from different countries that help
to launch a startup. The speeches at the
Startup Village were more motivational and
informative as the meetings were aimed at
telling where and with what tools the business
community is supported in different countries.

At the same time nowadays despite the
positive dynamics of youth involvement in
startup projects, issues related to the analysis
of motives for participation in the startup
movement, the reasons for leaving the startup
community and the consequences for an



Challenges and prospects of youth start-up...

individual and the economy in general remain
poorly investigated. In this regard the purpose
of the article is to provide socio-economic
analysis of the nature of the startup
movement, to develop methodological and
methodical tools to identify the causes,
problems and consequences of the
phenomenon development that will allow us
develop more effective mechanisms for its
promotion in Russia.

Theoretical approaches to the study
of the startup concept as a new trend of
entrepreneurship development

ith reference to the research
object the problem readiness
can be analyzed with two

approaches: the first approach includes the
presence of studies devoted to startup and
startup movement; the second one concerns the
development of interest to the startup
movement in practical-oriented and popular
scientific literature.

With the regard to the first approach it
should be noted that first of all foreign
researchers have made a significant
contribution to the study of startups. Analysis
of the existing definitions of the term “‘startup”
and the chronology of their appearance shows
that the concept of “startup” is a relatively
young scientific category (Tabl.).

The term “a startup” was introduced
into business practice in 1939 in the USA but
the interest to the concept emerged in 1970 in
the UK, and the term was widely discussed in
scientific literature only in the 1990s. In
Russian practice the concept is mainly
considered as manufacturability whereas in
foreign literature innovativeness is not a key
criterion of a startup. According to foreign
scholars the crucial indicator of startup is its
orientation towards a significant growth of
business.

Theoretical approaches to the definition of the startup concept

Startup definition

Author(s)

Main differences

for searching a reproducible and scalable
business-model

Startup is temporary structure necessary | Steve Blanck, 2011 [1]

Limited nature of startup companies’
activity in time, its focus on a business
model as a conceptual description of
entrepreneurial activity is highlighted

new product or service in terms of
significant uncertainty

Startup is an organisation that develops a | Eric Reis, 2014 [2]

Significant role of uncertainty factor in a
startup company activity is stressed

problem with unobvious decision and the | [3]
success is not guaranteed

Startup is a company that works at the | Ganefi Robi Tanzil, 2016 | Attention is focused on solution of

nontrivial problems in the absence of a
guaranteed commercial success

In our study the term “a startup” is
comprehended as it is considered in foreign
literature. It is an economic agent (both
functioning and potential) characterised by or
possessing a significant potential for high
business growth rate for a short period of time
by introducing qualitative novelty at the
market and operating in terms of high risk and
significant uncertainty.

To understand the main points of a
startup we suggest to systematize the reasons
of the startup rise using research results and
considering conventional motives of an
individual’s  entrepreneur intentions to
develop his/her own business. The reasons
widely accepted in scientific literature are an

entrepreneur’s  self-efficiency [4-6], an
individual’s beliefs in entrepreneurship that
form his/her business activity (the theory of
planned behaviour) [7], the behaviour is
affected by personal features and situation
factors [8]. Besides, a research interest
decrease to the study of the motives for
independence, self-dependence or financial
self-sufficiency of startups in favour of
psychological factors associated with a
change in the attitude to him/herself or to the
world has been currently observed [9; 10].
The reasons for the startup development that
have been highlighted by scholars seem to
require empirical verification in terms of
contemporary Russian conditions for the
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startup movement. The classification of these
reasons among young people should also be
done. Another research area that is also
connected to the startup investigation concerns
the assessment of values and cultural features
of young people involved in entrepreneurship
[11-14]. The scientific interest to this
particular age group is caused by the following
reasons: young people have increased risk
taking due to the lack of large financial
commitments, high creative potential and a
non-standard view on the systemic problems
solution. In addition, young people when
having more free time may access to the
benefits of a university environment where
special attention is paid to learning and
research.

Besides, studies that assess the role of
startup companies in the economic development
of Russia should be mentioned [15-16].
Unfortunately we should admit that currently
there are not enough fundamental studies that
systematically characterize the current or
potential place of the startups both in the
Russian business environment and in the
structure of the national economy. The
available studies mainly indicate the signs of
the startup industry that is considered to be
the emerging economic phenomenon and
highlight the existing challenges. Thus, the
most popular Russian studies currently refer
to the issues of marketing tools for the startup
development [17-20] and different programs
and training courses that teach students the
startup development technologies [21-23]. It
is quite symbolic that the researchers’ interest
to marketing aspects turned out to be higher
than that paid to the main points and meaning
of the startup companies. Though, without
verified methodological basis the tools for
startup promotion can not be quite efficient.
In the view of the above mentioned facts we
may conclude that the main research
directions of a startup as an economic
phenomenon, the importance of startups for
the economy and their role in the formation of
professional entrepreneurial qualities of
initiative subjects of the economy in general
are not considered deeply enough in the
Russian scientific literature.

Despite this fact it should be noted that
several major research centres have been
recently developed in the Russian economic
science. Entrepreneurship and entrepreneurial
intentions, the problems concerning the
potential of young people in terms of
readiness for innovation, entrepreneurship,
technical activities and the interests of young
people to sa tartup are investigated there.

Let us study the achievements of these
scientific schools in details.

The Entrepreneur ~ Centre  of
St. Petersburg State University® is represented
by G.V. Shirokova, T.V. Tsukanova, etc. the
scholars who investigated the youth
entrepreneurship. The studies of these
scientists are devoted to the analysis of a
family role for the formation of entrepreneurial
intentions to organize a startup, the factors of
formation of entrepreneurial activity and
entrepreneurial spirit of students have been
investigated in the studies. The role of social
networks at various stages of development of
startup companies has been also considered
there [24]. Despite the fact that the
methodological foundations of the startup
research have not been directly considered in
the works of the representatives of the centres,
these studies are quite interesting as they
concern fundamental basis for the development
of entrepreneurial activity of an individual.

The scientific and training laboratory
of entrepreneurship study of Higher School of
Economics is presented by the works by
A.Yu. Chepurenko, A.B.Dukhon [25] and
other scientists. The studies are devoted to
interdisciplinary study of the entrepreneurial
potential of the Russian society, diagnosis and
analysis of entrepreneurial activity of the
population® [26]. The studies conducted by
the laboratory forms an important component
of studying the nature of startups using an
interdisciplinary approach. However, they

! We should highlight that the Entrepreneur Centre of St.
Petersburg State University is a Russian coordinator of the
project Global research of entrepreneurial spirit of students
that studies (GUESSS).

% See: Metodologiyu Global'nogo monitoringa
predprinimatel'stva [Methodology of the Global monitoring
of entrepreneur]. (In Russian) Awvailable at: https://gsom.
spbu.ru/gsom/research_statistics/gem/ (accessed 27.10.2018).
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mostly focus on the use of sociology methods,
therefore, only some particular aspects of the
development of startup companies are
studied, e.g. the importance of network
interactions that are formed in business
incubators for startups.

A.L. Zhuravleva [27], V.P. Poznyakova
[28], E.D.Dorofeeva, etc, — the scientists
working at the Laboratory of Social and
Economic Psychology of the Institute of
Psychology of the Russian Academy of
Sciences study motives that affect the choice
of business activity. They investigate
psychological relationships and business
activity of its entities and social and
psychological  features  of  economic
consciousness of Russian entrepreneurs, etc.
[30]. However it should be emphasized that
interdisciplinary psychological researches are
not totally focused on the study of the
phenomenon of the startup movement:
startups are not an object, but rather an
illustration of a social group in the existing
works. The phenomenon is considered to be
an example of a variety of entrepreneurial
activities with a more pronounced willingness
to change.

The Ural Social and Economic School
of Small Business Problem Research at the
Institute of Economics of the Ural branch of
the Russian Academy of Sciences is an
example of a regional scientific school. It is
presented by the following scholars:
academician ~ A.S. Frants, E.L. Andreeva,
A.l. Tatarkin, O.A. Romanova, A.V. lvanova,
A.G. Shelomentsev, V.N. Arkhangel'skii
E.M. Kozakov,, E.S. Mezentseva,. The works
that are devoted to the management of value-
oriented factors of  business culture
development attract a particular interest there
[31]; the studies concerning social and
economic opportunities for the development of
small business, especially in single-industry
territorial entities of the industrial type [32]
and the problems of development and
evaluation of the entrepreneurial infrastructure
of the region and the metropolis [33]. In
addition, the main areas of the studies by the
Ural Social and Economic School of Small
Business Problem Research include the
assessment of social and economic efficiency

of small business, taking into account both
quantitative and qualitative parameters;
determining the actual and expected
performance, identifying problems of small
business on the basis of diagnosis of the
current state and assessment of prospects for
its development [34, p. 49-97]. Despite the
systematic study of the peculiarities of
economic activity of innovation-oriented
economic agents, the study of startups was
not an independent direction of scientific
investigations conducted by scholars from the
Ural Social and Economic School of Small
Business Problem Research at the Institute of
Economics of the Ural branch of the Russian
Academy of Sciences until the present study
that was supported by the Russian Foundation
for Basic Research.

There are also scientific communities
that have been investigating themes adjoining
to startup for a long time, in particular the
origin of youth movements. For example a
number of publications by .M. Il'inskii [35]
and V.I. Lukov [36] (Moscow University for
the Humanities) is devoted to the role and
potential of the youth involvement in
organized youth movements, including
innovative and entrepreneurial activities of
the society. It is considered to be one of the
key tasks of the state youth policy. The
involvement is organized by the creation of
conditions and incentives for the youth to
solve their own problems, the development of
their innovative potential for socio-economic
and political progress of Russian society. The
works by V.T. Lisovskii concern the same
theme. He analyzed the dynamics of social
changes in the youth environment considering
the experience of comparative sociological
studies devoted to the Russian young people
[37, p. 52]. A.A. Afonenko and N.D. IlI'enkova
studied the startup peculiarities,
K.G. Zainudinov investigated the types and
main features of startup companies [38; 39].
D.O. Cherkasov, N.Yu. Saibel' studied the
concept characteristics and stages of startup
development comparing Russian and foreign
scientific experience in the field [40]. At the
same time the specific nature of the youth
startup movement has not been analysed in
the above mentioned works. However general



N.S. Lobareva, S.V. Malinkin, P.L. Glukhikh

theoretical basis for the comprehension of the
youth movement nature has been developed.
The study of causes and features of the
development of youth startup communities in
Russia can be based on this scientific basis.

Finally we may conclude that the
results we have obtained while studying the
degree of the phenomenon investigating allow
us to assert that the studies of some groups of
Russian scientists have appeared as a
transmission of foreign approaches, while
others are the result of the generalization of
the Russian experience of the startups origin
in Russia, and the domestic scientific concept
of startups is still being formed.

Speaking about practically oriented
and popular scientific literature that form the
interest to startup movement in the society
first of all we should mention the following
trends and directions popularizing the youth
participation in startups: 1) Lean Canvas —
tools for strategic management; it allows
entrepreneurs  briefly describe the new
business idea, the project in the form of a
system diagram — a business model; the tools
were developed by A. Maurya® The following
advantages of the approach as an opportunity
to decrease the period of startup uncertainty
due to comprehensive analysis of key areas of
future business in the business model make
the method popular in startup environment;
2) Customer Development toolkit developed
by S. Blank suggests a particular approach to
the creation and development of new business
and it is based on the obligation to check any
ideas by clarification of a real demand of a
client [1]. The main restriction for practical
application of Customer Development toolkit
is the complexity to comply with the proposed
sequence of its implementation and the
complexity of the development of the
approach; 3) the tools suggested by E. Ries
Lean Startup involves the use of flexible
product development, its testing, iterative
release to reduce the development cycle, the

! Maurya A. Running Lean A systematic process for
iterating your web application from Plan A to a plan that
works. Awvailable at: http://www.academia.edu/ 3702
4713/Running_Lean A systematic_process_for_iterating_
your_web_application_from Plan_A to a plan_that work
s (accessed 24.07.2018).

tracking the result of the market entry and
feedback from customers. The flexibility is
also achieved due to the development of a
minimum viable product. The disadvantage of
the latter and two previously mentioned
approaches is the fact that all three tools have
a common conceptual approach, which is not
quite familiar and somewhat contrary to the
existing business practice. It means that at the
stage of product creation the main goal of the
startup is not to create a product and enter the
market, but to study a buyer and how he/she
interacts with the developed product. In fact
this is the basis for the formation of a
previously non-existing customer segment.

Thus, taking into account the above-
presented critical analysis of the study of the
youth startup movement in foreign and
Russian publications, we may conclude that
the presence of both research and practice-
oriented and popular scientific works does not
allow us talking about the presence of
scientifically based concept of startups in
economic science. Therefore, we have
conducted a preliminary sample study and
field study of startup companies to form
initial ideas about the motives of activities
and difficulties that young entrepreneurs — the
founders of startups face with in Russia.

Challenges and prospects of youth
startup movement development in Russia

he preliminary results of

empirical assessment of the

level of the development of
Russian startups are presented in this section.
The challenges and restrictions of the startup
movement of young people in Russia have
been revealed.

Desk surveys and field methods and
procedures of data acquisition are more
reasonable based on reconnaissance nature of
investigation program. Russian startup
companies participating in Startup Village —
the largest specialized exhibition in Russia
and Eastern Europe (Skolkovo Innovation
Centre, May 31 — June 1, 2018) have been
used as information basis for the research.

The desk stage of the study involved
the exploration of startup companies by
analyzing their websites. The choice of this
object for the analysis allows us to provide a
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representative coverage for the preliminary
study of Russian youth startup companies for
their compliance with the main criteria of the
“startup” category, formulated by the authors
before. In case of compliance these startups
may be considered as an object of the
research at the field stage as respondents.

Information about 150 youth startup
companies participating in the Startup
Village Exhibition was selected by means of
systematization. It should be noted that the
vast majority of the startup founders were
young people. The assessment of the
websites of the startup companies was
carried out according to 3 criteria:

— the  website  represents an
innovative product, company, technology,
etc.;

— the website does not contain
information about innovative products and
technologies;

— the website contains information
for potential investors.

Then all investigated companies were
divided into 5 groups accoding to the applied
technology: the first group included startup
companies operating in IT sector (IT cluster),
the second one included startup companies
operating in biomedicine cluster, the third
one included startup companies belonging to
the Centre of Collective Use by Skolkovo,
the fourth one included startup companies
operating in energy efficient technologies,
the fifth one included startup companies
operating in leading industrial technologies
cluster.

While studying the websites of IT-
startups we revealed that 3 out of 34
investigated websites had information for an
investor (presentation for an investor, which
described in detail the problems of not using
the product, the results of solving these
problems, the market assessment, presented a
sales plan, analysis of competitors, the
current status of the project, roadmap, the

forecast of financial indicators, the term of
the investment proposal, the payback period,
etc.). 23 websites out of 34 mentioned their
innovative technologies and products, 11
websites simply contained information about
the provided services or products they sold.

The  cluster  of  biomedicine
technologies included 22 startup companies.
Only 18 of them were presented in the
Internet, the websites of 4 startup companies
were developed. Only 3 out of 18 websites
did not contain information about innovative
developments. And only 2 out of 18 websites
had information for investments.

While studying the cluster of
companies belonging to the Centre of
Collective Use by Skolkovo that united 9
companies at the event we obtained
information only for 9 websites and only 2 of
them had information about new
technologies and products. But unfortunately
none of the investigated websites contained
information for an investor.

30 companies and 29 websites were
investigated in the cluster of energy efficient
technologies. 18 websites of the startup
companies had the section for innovative
products or new developments were
mentioned at the web-pages. But we failed to
find data, links or sections that contained the
information for investors at all 29 websites.

While studying the cluster of leading
industrial technologies we revealed that 11
out of 19 websites of the investigated startup
companies presented innovative products or
technologies, 8 websites introduced the
companies, the field of their operation but
did not attract the attention to any particular
innovations. Only 1 website of the startup
company contained information for an
investor.

The main conclusions made on the
analysis of 109 websites of Russian youth
startup companies are presented in Fig. 1.
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Fig. 1. Distribution of startup according to the presence of key information on a project website, %

Thus, 69 cases presented information
about innovations was, i.e. approximately 63%
of companies’ websites mentioned the
information about innovations, the product
novelty, about new techniques and methods of
investigation. Speaking about the information
presented for investors we should confirm that
only 6 internet resources out of 109 researched
websites presented these data, i.e. 5.5% of the
total number of the investigated objects.

Considering the above mentioned
information we have come to the conclusion
that Russian companies are not interested to
attract investors online using the websites.
Moreover, it is not quite clear whether the
startup companies need the investments to
increase their market share, to hire new
qualified personnel, to refine and promote their
product. We can only assume that startup
accelerators primarily solve the problem of
motivating managers and participants of the
startup community, teach how to assess the
demand and promote the product.

The field stage of the study involved a
preliminary sample expert survey of startup
companies previously analyzed during the desk

stage of the research. About 200 startup
companies were represented at the open
platform of Skolkovo. Each project had its
own information stand. The participants
communicated verbally, they were asked
questions about any aspect of the project. The
form of the startup-companies selection
involved the choice of youth projects (the head
or an active member of the startup team should
be at the age, as a rule, up to 40 years old). The
sample size for the preliminary study is
sufficient enough. It included 20 startup
companies that were interviewed. As a result,
the average age of the main participants-
managers of startup projects who took part in
the expert survey was 34 vyears old.
Respondents were asked questions to reveal
the importance of creating startups for young
people and for the government (authorities), as
well as to reveal the challenges that startup
face with.

The importance of startup companies
for the government and how they and their
founders are considered by the government is
presented in Fig. 2.
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Fig. 2. Distribution of respondents’ opinion on the issue: “Is a startup a trend or necessity for the
government?”, % of the total number of respondents

According to Fig.2 most startups
(36.8%) believe that they are system necessity
for the country development. This may
indicate that the vast majority of startup
companies rely on the state support, feel that
it is necessary and important for them. They
are also confident in the need to implement
innovative solutions developed in various
sectors of the economy. However, the high
rate (31.6%) of the second response —
“Correspondence to the global trend (trend for
the government)” that is opposed to the first
one is alarming. The prevalence of this
opinion may be dictated by some difficulties
in the implementation of the state programs
for the development of advanced markets and
technologies, which are met by startups. The
next response partially concretized the most
popular opinion: the respondents answered
that a startup was an economic necessity in
general, an opportunity to search for strategic
solutions in various industries; it was a school

of talented personnel, it was a reality to which
the government should adapt, it was a driver
for small and medium-sized businesses; the
possibility of using technologies and products
developed by startups (including IT cluster) to
improve and solve problems of public
administration; it was an opportunity to solve
major social problems that were difficult for
the government to cope with; it was a global
trend that the authorities were trying to
correspond to. The significant variation of
respondents’ answers is explained by the
differences in regional innovation policies, in
conditions when the stimulation and support
of startups is not implemented evenly, and, as
a rule, depends on specific persons who are
responsible for political decision-making.

The comparable results of the similar
question about the meaning of a startup for
young people according to the founders or
participants of the startup are presented in
Fig. 3.
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According to the data presented in
Fig. 3 about the importance of startups for
young people, whether it is a trend or
necessity, a significant part of respondents
(26.3%) insisted that a “startip” is a trendy
word and the innovation activity existed even
before. Besides, the concept was compared
with “a new world”, “young people’s vision”,

Lack of faith in innovations
Product i1s unclaimed at the market
Lack of finance and state support
Wrong business strategy

Lack of motivation

Incompetence of decision makers

Other

“the system spread in cities”, i.e. according to
the respondents a startup is an exciting area
for young people that helps to achieve
professional success rapidly.

The responses to the next question
allow us to identify the key challenges that
prevent the development of startups in Russia

(Fig. 4).
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Fig. 4. Distribution of respondents’ opinion on the issue: “What are the challenges that lead to
startup failures?”, % of the total number of respondents
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Considering the responses to the issue
about the restrictions of the startup
development in Russia we have come to the
conclusion that the majority of startups are
convinced that Russian entrepreneurs do not
have a “faith” in innovations (23.5%). On the
one hand, it indicates a low motivation of top
management to support innovations, on the
other hand, it shows the lack of elaboration of
business projects on behalf of startups. The
latter is expressed in their doubt to convince
the consumer about the benefits of a new
product. According to the developers and
participants of startups another restrictions
that also lead to the startup failure are the
development of a product that is not
demanded at the market (17.6%); the lack of
funding and government support at the early

1 think the participation of the youth in the
startup movement 1s not widespread

I think the participation of the youth in the
startup movement is widespread

It 1s hard to say but I believe the more they
participate the better it is

stages of projects (17.6%); a wrong business
strategy (11.8%); lack of motivation of the
team (11.8%); low quality of managerial
decisions (11.8%). The respondents have also
mentioned the absence of required knowledge
among the participants of the startup; they
met significant difficulties because of lack of
particular skills while applying for the
government’s grants, they had to complete a
huge amount of documents. They also paid
attention to the lack of coordination among all
ministries and departments when working in
high-tech areas, the low response of the
government to the initiatives of startups.

The opinion of startups about the mass
character of the startup movement is
demonstrated in Fig. 5.

17,6

Fig. 5. Distribution of respondents’ opinion on the issue: “Is the participation of the youth in
startups movement widespread?”, % of the total number of respondents

The startups currently assess their
movement as not very massive (52.9%).
Taking into account this assessment, the
prospects of the youth startup movement in
Russia while maintaining the current
conditions, seem to be restricted in quantitative
growth, since the trend for startups among
young people is slowly declining. The startup
movement is also restrained qualitatively
because of the low efficiency and effectiveness

of the startups and the government investment
into them.

We strongly believe that in order to
extend the current perspectives the key
restriction should be overcome. This
restriction concerns the separate character of
the youth startup movement in Russia, which
is spread only within certain communities of
young people. For this purpose two problems
should be solved: first, to overcome some
kind of “closure” of particular startup
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communities, when participants of local
(university, urban movements) do not have an
idea about the real number of employees in
the startup movement; secondly, to overcome
the widespread practice, when the startup
movement is concentrated and has a more
mass character mainly in the megacities of the
Central regions of Russia, and entrepreneurs
from peripheral regions do not have an
opportunity to participate in the startup
community. really

Thus, the conducted study allowed to
confirm the importance of the startup
movement for its participants and to identify
the challenges of development of startup
companies in Russia, which involve young
people. The prospects of the startup
movement of Russian youth have been
assessed and the need to develop
methodological and methodological tools for
a comprehensive socio-economic assessment
of the phenomenon has been confirmed.

Conclusion

oung people are becoming the

most crucial source of economic

and social transformation of the
society as it is characterized by a strong desire to
search for new opportunities to apply their
forces and knowledge. Young people are ready
for risk, creativity, innovation, impulsive
actions and without these features no startup
project can do.

The review of the existing studies to
assess the knowledge of the startup movement
has revealed that some aspects were studied
by foreign and Russian scientists and
practitioners. For example, the value and
cultural aspects of young people who are
focused on entrepreneurship, the factors for
formation of entrepreneurial activity and
entrepreneurial spirit of students, value-
oriented factors of development of
entrepreneurial culture of the youth, the role
of startup companies in the development of
the country's economy have been considered
but separately from each other. However, the
comprehensive socio-economic assessment of
the essence of the youth startup movement
has not been done, the factors influencing its

qualitative and quantitative characteristics
have not been revealed, as well as the causes
and consequences of this fairly new
phenomenon in entrepreneurship.

From our point of view the main
reasons for the absence of studies devoted to
social and economic assessment of the startup
movement are the lack of adequate empirical
data on the results of economic activity of
youth startups, the lack of contribution to the
economy, the parameters of the effectiveness
of public and private investment in the
development of youth startups and the lack of
methodological apparatus for assessing the
activities of startup companies.

While conducting the desk and field
studies of the Russian youth startup
companies we have come to the conclusion
that youth startups in Russia demand for
information, consulting and financial support
from the government and the society. but the
support could be properly provided after a
comprehensive  social and  economic
assessment of this phenomenon, which is
impossible without the development of
methodological and methodological tools for
the study of the startup movement
phenomenon. For example, one of the
possible mechanisms for the development and
support of youth startups may be the
development of programs and activities of the
state youth policy as the basis for the
development of technologies for involving
young people in the startup movement
considering their aptitudes and readiness for
entrepreneurship.

The interconnection of economic,
social, psychological, cultural and historical
aspects of the study of startups, consideration
of the most important motives of participation
in the startup movement of young people, the
study of the social and economic structure of
the startup movement, the mechanisms of its
stirring up, the reasons for leaving the startup
community and the consequences of this
phenomenon for an individual and the
economy in general seem to be a promising
and popular direction for further research.



Challenges and prospects of youth start-up...

Acknowledgements
The study was financially supported by Russian Foundation for Basic Research according to the
research project No. 18-310-00130.

References

1. Blank S., Dorf B. Startap: Nastol'naya kniga osnovatelya. Poshagovoe rukovodstvo po
postroeniyu velikoi kompanii s nulya. Per. s angl. [Startup: A handbook for a founder. Step-by-step guide
for building a great company from the very beginning]. Moscow, Al'pina Pablisher, 2013. 616 p.
(In Russian).

2. Ris E. Biznes s nulya. Metod Lean Startup dlya bystrogo testirovaniya idei i vybora biznes-
modeli [Business from the very beginning. Lean Startup Method for quick testing of ideas and business-
model selection]. Moscow, Al'pina Pablisher, 2014. 256 p. (In Russian).

3. Tanzil G.F. Imelda. Economics, Econometrics and Finance, 2016, no. 14, pp. 4681-4692.

4. Chen C.C., Greene P.G., Crick A. Does entrepreneurial self-efficacy distinguish entrepreneurs
from managers? Journal of Business Venturing, 1998, vol. 13, no. 4, pp. 295-316.

5. McGee J.E., Peterson M., Mueller S.L., Sequeira J.M. Entrepreneurial self-efficacy: Refining
the measure. Entrepreneurship: Theory and Practice, 2009, vol. 33, no. 4, pp. 965-988.

6. De Noble A., Jung D., Ehrlich S. Entrepreneurial Self-efficacy: The development of a
measure and its relationship to entrepreneurship action. Frontiers of Entrepreneurship Research.
P.D. Reynolds et al. (eds). Welles-ley, MA, Babson College. 1999. pp. 73-87.

7. Ajzen |. The Theory of planned behavior. Organizational Behavior and Human Decision
Processes, 1991, vol. 50, no. 2, pp. 179-211.

8. Krueger N.F. The impact of prior entrepreneurial exposure on perceptions of new venture
feasibility and desirability. Entrepreneurship: Theory and Practice, 1993, vol. 18, no. 1, pp. 5-21.

9. Krueger N.F., Reilly M.D., Carsrud A.L. Competing models of entrepreneurial intentions.
Journal of Business Venturing, 2000, vol. 15, no. 5-6, pp. 411-432.

10. Baron R. Effectual versus predictive logics in entrepreneurial decision making: Differences
between experts and novices: Does experience in starting new ventures change the way entrepreneurs
think? Perhaps, but for now, “Caution” is essential. Journal of Business Venturing, 2009, vol. 24, iss. 4,
pp. 310-315.

11. Kashpur V.V. Predprinimatel'stvo kak zhiznennaya perspektiva sovremennoi molodezhi (na
primere Tomskoi oblasti) [Entrepreneurship as life perspective of modern youth (Tomsk Region Data)].
Vestnik Tomskogo gosudarstvennogo universiteta. Filosofiya. Sotsiologiya. Politologiya [Tomsk State
University Journal of Philosophy, Sociology and Political Science], 2009, no. 1(5), pp. 53-68.
(In Russian).

12. Kosharnaya G.B. Vliyanie tsennostei otechestvennogo predprinimatel'stva na integratsionnye
protsessy v obshchestve [The impact of Russian entrepreneurship values on integration processes]. Vlast'
[The Authority], 2016, vol. 24, no. 9, pp. 133-137. (In Russian).

13. Manova M.V. Sovremennye aspekty predprinimatel'skoi kul'tury [Modern aspects of
entrepreneurial culture]. Vektor nauki Tol'yattinskogo gosudarstvennogo universiteta. Seriya: Ekonomika i
upravlenie [Science Vektor of Togliatti State University. Series: Economics and Management], 2014,
no. 4 (19), pp. 30-33. (In Russian).

14. Shirokova G.V., Tsukanova T.V., Bogatyreva K.A. Universitetskaya sreda i
predprinimatel'skaya aktivnost' studentov: rol' biznes-opyta i predprinimatel'skoi samoeffektivnosti
[University environment and student entrepreneurship: The role of business experience and entrepreneurial
self-efficiency]. Voprosy obrazovaniya [Educational Studies], 2015, no. 3, pp. 170-207. (In Russian).
doi: 10.17323/1814954520153171207.

15. Otradnova D.K., Komendantova O.S. Sovremennye problemy startap-kompanii i ikh rol' v
razvitii Rossii [Modern problems of startup companies and their role in the development of Russia].
Matematicheskie metody i modeli v issledovanii gosudarstvennykh i korporativnykh finansov i finansovykh
rynkov. Sbornik materialov Vserossiiskoi molodezhnoi nauchno-prakticheskoi konferentsii (Ufa, 27-28
aprelya, 2015) [Mathematical methods and models for the research of public and corporate finances and
finance markets. Proceedings of Russian Youth Scientific and Practical Conference (Ufa, April 27-28,
2015)]. Ufa, OOO “Aeterna” Publ., 2015, pp. 202-204. (In Russian).



N.S. Lobareva, S.V. Malinkin, P.L. Glukhikh

16. Inshakov M.O. Razvitie innovatsionnykh startapov v sovremennykh rossiiskikh usloviyakh
[Development of innovative startups in contemporary Russian conditions]. Ekonomika, sotsiologiya i
pravo [Economics, Sociology and Law], 2014, no. 1, pp. 50-52. (In Russian).

17.  Arzymedova D.B., Berezhnoi A.V. Prodvizhenie startap-proektov pri pomoshchi
“kraudfanding-platform” [Promotion of startup projects with “crowd-funding platforms”]. Vestnik
Voronezhskogo instituta vysokikh tekhnologii [Vestnik Voronezh Institute of High Technologies], 2015,
no. 14, pp. 145-147. (In Russian).

18. Patrakov A.V. Ispol'zovanie marketingovykh metodov pri proektirovanii deyatel'nosti startap-
kompanii [Application of marketing methods when planning startup company activity]. Belgorodskii
ekonomicheskii vestnik [Belgorod Economics Bulletin], 2014, no. 4 (76), pp. 143-149. (In Russian).

19. Stepanova Yu.N., Usova Yu.P. Rol' marketinga v privlechenii chastnogo kapitala v
innovatsionnyi startap: opyt regiona [Marketing role in attraction of the private capital in the innovative
startups: Experience of the region]. Sotsial'no-ekonomicheskie yavleniya i protsessy [Social and Economic
Phenomena and Processes], 2014, vol. 9, no. 12, pp. 188-193. (In Russian).

20. Yakhshibekyan A.A. Osobennosti kraudfandinga kak effektivnogo instrumenta privlecheniya
investitsii v startap [Features of crowd-funding as the tool for investment attraction into a startup].
Prioritety sotsial'no-ekonomicheskogo razvitiya yuga Rossii. Shornik statei XII regional'noi nauchno-
prakticheskoi konferentsii molodykh uchenykh (Krasodar, 4 aprelya 2015) [Priorities of social and
economic development of the south of Russia. Collection of articles of the XII regional scientific and
practical conference of young scientists (Krasnodar, April 4, 2015)]. Krasnodar, Yuzhnyi institut
menedzhmenta Publ., 2015, pp. 168-170. (In Russian).

21. Katasonova G.R. Metodika izucheniya studentami ekonomicheskikh vuzov etapov
stanovleniya startap kompanii [Research techniques for students of economic universities to investigate
startup company development]. Upravlenie innovatsiyami: teoriya, metodologiya, praktika [Management
of Innovations: Theory, Methodology and Practice], 2015, no. 12, pp. 119-123. (In Russian).

22. Sudarushkina I.V. Startap kak forma realizatsii nauchnogo i rabochego potentsiala molodezhi
[Startup as a form of implementation of the scientific and labour potential of the youth]. Nauchnyi vzglyad
v budushchee [Scientific Prospection], 2016, vol. 10, no. 1, pp. 47-52. (In Russian).

23.  Nizovtseva N.F., Grishanin N.V. Molodezhnaya subkul'tura kak resurs sozdaniya startap-
proekta [Youth subculture as a resource for the creation of a startup project]. Nauchnye trudy Severo-
Zapadnogo instituta upravleniya [Scientific Works of the North-west Institute of Management], 2015,
vol. 6, no. 5 (22), pp. 8-12. (In Russian).

24. Edelman L.F., Manolova T., Shirokova G., Tsukanova T. The impact of family support on
young entrepreneurs' start-up activities. Journal of Business Venturing, 2016, vol. 31, iss. 4, pp. 428-448.

25. Dukhon A.B., Zin'kovskii K.V., Obraztsova O.l., Chepurenko A.Yu. Vliyanie programm
predprinimatel'skogo obrazovaniya na razvitie malogo biznesa v Rossii: opyt empiricheskogo analiza v
regional'nom kontekste [How entrepreneurship education programs affect the development of small
businesses in Russia: Empirical analysis in regional contexts]. Voprosy obrazovaniya [Educational
Studies], 2018, no. 2, pp. 139-172. (In Russian). doi:10.17323/1814-9545-2018-2-139-172.

26.  Chepurenko A. Entrepreneurial activity under “transition”. In Book: Context, process and
gender entrepreneurship: Frontiers in European entrepreneurship research. R. Blackburn, U. Huytti,
F. Welter (eds.). Cheltenham, Edward Elgar. 2015, pp. 6-22.

27. Zhuravlev A.L, Poznyakov V.P. Sotsial'no-psikhologicheskie problemy stanovleniya
rossiiskogo predprinimatel'stva [Social and psychological problems of Russian entrepreneurship
development]. Maloe predprinimatel'stvo v kontekste rossiiskikh reform i mirovogo opyta [Small Business
in the Context of Russian Reforms and International Law], Moscow, Institut psikhologii RAN Publ., 1995,
pp. 82-102. (In Russian).

28. Poznyakov V.P. Sotsial'naya psikhologiya rossiiskogo predprinimatel'stva: nauchnye
issledovaniya i prakticheskie prilozheniya [The social psychology of Russian entrepreneurship: Research
and practice applications]. Institut psikhologii Rossiiskoi akademii nauk. Sotsial'naya i ekonomicheskaya
psikhologiya [Psychology Institute of the RAS. Social and Economic Psychology], 2016, vol. 1, no. 1,
pp. 80-104. (In Russian).

29. Dorofeev E.D. Grazhdanskaya otvetstvennost' v predstavleniyakh molodezhi [Civil liability
from the view point of young people]. Psikhologiya obrazovaniya: psikhologicheskoe obespechenie
“Novoi shkoly”: materialy vserossiiskoi nauchno-prakticheskoi konferentsii 27-29 yanvarya 2010
Moskva. Red. V.V. Rubtsov [Psychology of education: Psychological support of “New School”:



Challenges and prospects of youth start-up...

Proceedings of the Russian scientific and practical conference January 27-29, 2010, Moscow.
V.V. Rubtsov (eds.)]. Moscow, Federatsiya psikhologov obrazovaniya Rossii Publ., 2010, pp. 310-311.
(In Russian).

30. Sotsial'naya psikhologiya rossiiskogo predprinimatel’'stva. Informatsionno-issledovatel'skaya
baza dannykh. Otv. red. V.P. Poznyakov [Social psychology of Russian entrepreneurship. Information-
research data base. V.P.Poznyakov (eds.)]. Moscow, lzd-vo Mosk. gumanit. un-ta, 2014. 585 p.
(In Russian).

31. Frants A.S. Rossiiskaya predprinimatel'skaya kul'tura: istoricheskii ekskurs [Russian
entrepreneurship culter: Historical view], lzvestiya Ural'skogo gosudarstvennogo ekonomicheskogo
universiteta [Journal of the Ural State University of Economics], 2005, no. 12, pp. 142-148. (In Russian).

32.  Maloe predprinimatel'stvo i sotsial'no-ekonomicheskoe razvitie territorii. Pod obshchei red.
d.e.n. A.G. Shelomentseva [Small business and social and economic development of territories. Ed. by
doct. of econ. scien. A.G. Shelometsev]. Ekaterinburg, Institut ekonomiki UrO RAN Publ., 2012. 413 p.
(In Russian).

33. lvanova A.V. Studencheskoe predprinimatel'stvo v Ural'skom gosudarstvennom universitete:
usloviya razvitiya i potentsial [The development of the student enterprise in the Ural Federal University:
Experience and potential]. Universitetskoe upravlenie: praktika i analiz [The Journal University
Management: Practice and Analysis], 2010, no. 3 (67), pp. 21-27. (In Russian).

34, Kozakov E.M., Doroshenko S.V., Tatarkin A.l., Bazhenov S.l., Bronshtein S.B., Lisin G.I.,
Glukhikh P.L., Lobareva N.S. et al. Teoreticheskie osnovy sotsiokul'turnogo vliyaniya modernizatsii na
tsennostnye ustanovki lokal'nykh soobshchestv: Kollektivnaya monografiya [Theoretical foundations of
social and cultural impact of modernization on the values local communities: Collective monograph].
Ekaterinburg, Institut ekonomiki UrO RAN Publ., 2011. 431 p. (In Russian).

35. Il'inskii .M., Lukov V.A. O perspektivakh razvitiya organizovannogo molodezhnogo
dvizheniya v Rossii (sotsial'no-filosofskie, sotsiologicheskie, politiko-pravovye aspekty) [On the prospects
of organized youth movement in Russia (socio-philosophical, sociological, political and egal aspects)].
Znanie. Ponimanie. Umenie [Knowledge. Understanding. Skill], 2016, no. 1, pp. 5-28. (In Russian).
doi: 10.17805/zpu.2016.1.1.

36. Lukov Val.A. Teorii molodezhi: Mezhdistsiplinarnyi analiz [Theory of young people:
Interdisciplinary analysis]. Moscow, Kanon+ Publ., 2012. 527 p. (In Russian).

37. Lisovskii V.T. Dinamika sotsial'nykh izmenenii (opyt sravnitel'nogo sotsiologicheskogo
issledovaniya rossiiskoi molodezhi) [The dynamics of social changes (experience of comparative
sociological studies of the Russian youth)]. Sotsiologicheskie issledovaniya [Sociological Studies], 1998,
no. 5, pp. 98-104. (In Russian).

38. Afonenko A.A., IlI'enkova N.D. “Startap” i ego osobennosti [“Startup” and its features]. Itogi
nauchnykh issledovanii. Shornik statei Mezhdunarodnoi nauchno-prakticheskoi konferentsii (5 marta
2015, Moskva) [Results of scientific studies. Collection of articles of the International scientific and
practical conference (March 5, 2015, Moscow)]. Moscow, OOO “Evropeiskii fond innovatsionnogo
razvitiya” Publ., 2015, pp. 39-41. (In Russian).

39. Zainudinov K.G. Vidy i osnovnaya kharakteristika startap-kompanii [Types and
characteristics of a startup company]. Aktual’'nye problemy sotsial'no-ekonomicheskogo razvitiya SKFO
[Analytical problems of social and economic development of North Caucasian Federal District], 2014, pp.
224-227. (In Russian).

40. Cherkasov D.O., Saibel' N.Yu. Startap: Kharakteristika ponyatiya i etapy razvitiya [Startup:
The concept features and the stages of its development]. Sovremennoe sostoyanie i perspektivy razvitiya
nauchnoi mysli. Sbornik statei mezhdunarodnoi nauchno-prakticheskoi konferentsii (25 maya 2015, Ufa)
[Current status and development perspectives of a scientific idea. Collection of articles of international
scientific and practical conference (May 25, 2015, Ufa)]. Ufa, OOO “Aeterna” Publ., 2015, Part 1,
pp. 141-143. (In Russian).

Received August 14, 2018; accepted December 03, 2018


http://dx.doi.org/10.17805/zpu.2016.1.1

N.S. Lobareva, S.V. Malinkin, P.L. Glukhikh

Information about the Authors

Lobareva Natalya Sergeevna — Candidate of Economic Sciences, The Head of the Department of
Social, Humanitarian and Economic Disciplines, The Ural Institute of Staff Training "The 21st century" (44,
Oktyabr'skoi revolyutsii st., Nizhny Tagil, 622001, Russia; e-mail: natal40484@mail.ru).

Malinkin Sergey Vladimirovich — Postgraduate Student, Institute of Economics of the Ural branch of
the Russian Academy of Sciences (29, Moskovskaya st., Ekaterinburg, 620014, Russia; e-mail:
sergeymalinkinl@gmail.com).

Glukhikh Pavel Leonidovich — Candidate of Economic Sciences, Researcher at the Centre of
Regional Comparative Researches, Institute of Economics of the Ural branch of the Russian Academy of
Sciences; Associate Professor at the Department of Technology and Economics, Ural State Pedagogical
University (29, Moskovskaya st., Ekaterinburg, 620014, Russia; 26, prospekt Kosmonavtov, Ekaterinburg,
620017, Russia; e-mail: Gluchih_P_L@mail.ru).

BbaaropapnocTn
HccnenoBanne BBINIOJIHEHO TpU (UHAaHCOBOHM momnepkke PODOU B pamkax Hay4yHOTO MpOEKTa
Ne 18-310-00130.

Cnucok Jurepatypbl

1. Fnaux C., Jopg B. Crapran: HactonpHas xHura ocHoBaTens. [lomaroBoe pyKOBOJCTBO MO
MOCTPOCHHUIO BETMKOW KOMITAHHUHU C HYJS / miep. ¢ aHr1. M.: Ansnuaa [Ta6numep, 2013. 616 c.

2. Puc D. buznec ¢ Hynsa. Meron Lean Startup mrst ObicTporo TeCTHpOBaHHS HIeH W BBIOOpa
omsHec-monenu. M.: Anpnmaa [Tabmumrep, 2014. 256 c.

3. Tanzil G.F. Imelda // Economics, Econometrics and Finance. 2016. Ne 14, P. 4681-4692.

4. Chen C.C., Greene P.G., Crick 4. Does entrepreneurial self-efficacy distinguish entrepreneurs
from managers? // Journal of Business Venturing. 1998. Vol. 13, Ne 4. P. 295-316.

5. McGee J.E., Peterson M., Mueller S.L., Sequeira J.M. Entrepreneurial self-efficacy: Refining
the measure // Entrepreneurship: Theory and Practice. 2009. Vol. 33, Ne 4. P. 965-988.

6. De Noble A., Jung D., Ehrlich S. Entrepreneurial Self-efficacy: The development of a measure
and its relationship to entrepreneurship action // Frontiers of Entrepreneurship Research. P.D. Reynolds et al.
(eds). Welles-ley, MA, Babson College. 1999. pp. 73-87.

7. Ajzen |. The Theory of planned behavior // Organizational Behavior and Human Decision
Processes. 1991. Vol. 50, Ne 2. P. 179-211.

8. Krueger N.F. The Impact of prior entrepreneurial exposure on perceptions of new venture
feasibility and desirability // Entrepreneurship: Theory and Practice. 1993. Vol. 18, Ne 1. P. 5-21.

9. Krueger N.F., Reilly M.D., Carsrud A.L. Competing models of entrepreneurial intentions //
Journal of Business Venturing. 2000. Vol. 15, Ne 5-6. P. 411-432.

10. Baron R. Effectual versus predictive logics in entrepreneurial decision making: Differences
between experts and novices: Does experience in starting new ventures change the way entrepreneurs think?
Perhaps, but for now, “Caution” is essential // Journal of Business Venturing. 2009. Vol. 24, iss. 4. P. 310—
315.

11. Kawnyp B.B. llpennpuHuMaTenbCTBO KakK JKM3HEHHAs! NMEPCIEKTHBA COBPEMEHHOM MOJIOACKH
(ma mpumepe Tomckoi obmactu) // BectHuk ToMckoro rocyaapcTBEHHOro yHuBepcuteTa. duimocodus.
Cormosnorwust. [Tomuronorus. 2009. Ne 1 (5). C. 53-68.

12. Kowapnas [I'.5. BiusHue I1ICHHOCTEH OTEUECTBEHHOI'O IMPEANpPUHUMATEILCTBA  HA
WHTETpaIMoOHHbIe TIpotiecchl B o0mectse // Brmacte. 2016. Ne 24, C. 133-137.

13. Manosa M.B. CoBpeMEHHBIE acCHEeKTHl IPEANPUHUMATEIHCKONH KyJIbTYphl / Bektop Hayku
TONBATTHHCKOTO TocymapcTBeHHOro yHuBepcutera. Cepusi: DxoHomuka u ynpasierue. 2014. Ne 4 (19).
C. 30-33.

14.  Hlupoxosa I'B., Llyxanosa T.B., bocamvipesa K.A. VYHuBepcurerckas cpega U
MpEANPUHUMATEIIbCKAas AKTUBHOCTH CTYJICHTOB! POJIb 6I/I3HCC'OHLITa )51 Hpe]];HpHHPIMaTeJ'IBCKOfI
camoadexturrocTH / Bonpocsk! o6pazosanus. 2015. Ne 3. C. 170-207. doi: 10.17323/1814954520153171207.


mailto:nata140484@mail.ru
mailto:Gluchih_P_L@mail.ru

Challenges and prospects of youth start-up...

15.  Ompaonosa /K., Komenoaumosa O.C. COBpEeMEHHBIC MPOOJIEMBbI CTApTAIl-KOMIAHWA U UX
ponb B pasButuu Poccum // MaTemaTwueckre METOABI U MOJICTH B UCCICIOBAaHUM TOCYIAPCTBEHHBIX U
KOPIIOPaTUBHBIX (PMHAHCOB M (PMHAHCOBBIX PBHIHKOB: CO. MaTepHaloOB BCEPOC. MOJIOACKHOW Hayd.-TIPaKT.
koH}. (Ya, 27-28 anpens 2015 1.). Ypa: OO0 «AstepnHay, 2015. C. 202-204.

16. Hnwaxos M.O. Pa3BuTie NHHOBAIIMOHHBIX CTAPTAINIOB B COBPEMEHHBIX POCCUHCKHX YCIIOBUSX //
DKOHOMHKa, conuoiorus u npaso. 2014, Ne 1. C. 50-52.

17. Apswvimeoosa JI.b., Bepeocnou A.B. IlpoasuwkeHHe CTapTan-mpoeKTOB TIPH  MOMOIIH
«kpayadanaunr-matpopm» // BecTHUK BoOpoHEKCKOro MHCTUTYTa BBICOKHX TexHojormid. 2015. Ne 14.
C. 145-147.

18. Ilampaxog A.B. Vicnonp3oBaHre MapKETHHTOBBIX METOJIOB ITPH MPOESKTUPOBAHHUHU ACATEILHOCTH
crapramn-komnanui / bearopoackuii axoHoMuueckuii BectHuk. 2014. Ne 4 (76). C. 143-149.

19. Cmenanosa IO.H., Ycosa IO.Il. Ponb MapKeTHHra B IPHBICYCHHHM YaCTHOI'O KalldTalla B
HMHHOBAILIMOHHBIN CTapTar: OmbIT pervoHa / ColnanbHO-9KOHOMHUYCCKUE sBICHUA U mpouecchl. 2014, T. 9,
Ne 12. C. 188-193.

20.  Axwubexan A.A. OcobeHHoctd kpayndanmudra kak 3(QekTuBHOro HHCTpyMEHTa
MIPUBIICYCHUS WHBECTUIMI B cTapran // [IpuopuTeTsl conuaibHO-3KOHOMUYECKOTO pa3BuTHs tora Poccun:
c6. cr. XII pernmoHanpHOH Hayd.-pakT. KoHQ. Momonsix yueHbx (Kpacnomap, 4 ampens 2015 r.).
KpacHonap: FOxHbIi uHCTUTYT MeHekMeHTa, 2015. C. 168-170.

21. Kamaconosa ['P. Meronnka W3y4eHUS CTYICHTaMH DKOHOMHYECKHX BY30B JTalloB
CTaHOBJICHHS CTapTan KOMIaHWi // YTpaBlieHHe WHHOBALMSAMH: TEOpHs, METOJOJNOTHs, NpakThka. 2015.
Ne 12. C. 119-123.

22. Cyoapywxuna HM.B. Crapran kak (opMa peann3anid HAy9HOTO W pabodyero MOTEHIHaia
Mouonexu // Hayunsrii B3risia B Oyaymiee. 2016. T. 10, Ne 1. C. 47-52.

23.  Husosyesa H.®@., I puwanun H.B. MononexHasi CyOKyJIbTypa Kak pecypc CO3JIaHUs CTapTan-
npoekra // Hayunsie Tpynsr CeBepo-3amagHoro nHcTuTyTa yripasienus. 2015. T. 6, Ne 5 (22). C. 8-12.

24. Edelman L.F., Manolova T., Shirokova G., Tsukanova T. The impact of family support on
young entrepreneurs' start-up activities // Journal of Business Venturing. 2016. T. 31, iss. 4. P. 428-448.

25.  Iyxon A.B., 3umvrxoecxuii K.B., Ob6paszyosa O.U., Yenypeuxo A.FO. BnusHue nporpamm
MPEeNMPUHIMATENFCKOTO 00pa30oBaHMsl Ha pPa3BUTHE Malloro Om3Heca B Poccuu: OMBIT AMIOHPUYECKOTO
aHaJIM3a B pernoHaIbHOM KOHTeKcTe // Bompocsr obpazoanums. 2018. Ne 2. C. 139-172. d0i:10.17323/1814-
9545-2018-2-139-172.

26. Chepurenko A. Entrepreneurial activity under «transition». In book: Context, Process and
Gender Entrepreneurship: Frontiers in European Entrepreneurship Research / Eds. R. Blackburn, U. Hytti,
F. Welter. Cheltenham: Edward Elgar, 2015. P. 6-22.

27.  IKypaenes A.JI, Iosusxoe B.I1. ColuaibHO-TICUXOJIOTUYECKUE TPOOJIEMBl CTaHOBJICHHS
POCCHICKOTO TpeANpPUHIMATENBCTBA // Maltoe mpenpruHAMATEeIbCTBO B KOHTEKCTE POCCUHCKUX peopM H
MupoBoro onbita. M.: M3a-Bo UH-Ta ncuxonorun PAH, 1995. C. 82-102.

28.  [losuaxosg B.Il. CoumnanpHas TICHXOJOTHS POCCHICKOTO TPEANPUHUMATENLCTBA: HAaydHBIE
WCCIIeIOBAHUA U TpakTrdeckue npuioxkenus // Mactutyt ncuxonorun PAH. ConmanbHas 1 3KOHOMHUYECKast
ncuxonorus. 2016. T. 1, Ne 1. C. 80-104.

29.  Jopogees EJI., Emenvanosea T.II. T'paxnaHckas OTBETCTBEHHOCTh B IPEICTABJICHUSIX
mounonexu // Ilcuxomorus oOpa3oBaHuWs: TCHXOJOTHYECKoe obOecriedeHne «HOBOW MIKONBIY: MaTepHalbl
V Bcepoc. Hayu.-mpakT. koH(. 27-29 smBaps 2010r. Mockea / pen. B.B. Py6mos. M.: ®eneparus
rcuxosoros oopasosanus Poccun, 2010. C. 310-311.

30. Coyuanvhas  TICUXOJOTHS  POCCHMCKOTO  TpEANpPUHUMATENLCTBA.  MHGMOpPMAIMOHHO-
uccnenoBarenbekas 6a3a gaHHbIX / oTB. ped. B. IN. IlosusikoB. M.: U3zn-Bo Mock. rymanur. yH-Ta, 2014.
585 c.

31. @pany A.C. Poccuiickas peApHHUMATENBCKAs KyJIbTypa: HCTOPHUECKHUI SKCKypc // V3BecTHst
YpanbCcKoro rocy1apcTBEHHOTO 3KoHOMHYecKoro yHuBepcutera. 2005. Ne 12. C. 142-148.

32. Manoe mnpennpUHUMATENILCTBO M COLUUAIBHO-5KOHOMHUYECKOE Pa3BUTHE TEPPUTOPUM / TOJ
oOmelt pen. okt. 3koH. Hayk A.I'. lllenomennieBa. Exarepun0Oypr: MH-T 3konomuku YpO PAH, 2012. 413 c.

33. HUeanosa A.B. CryneHueckoe NpPEANPHHUMATENBCTBO B YPaJbCKOM TOCYAapCTBEHHOM
YHHBEPCUTETE: YCIOBUS Pa3BUTHS U MOTEHIMAN // YHUBEPCUTETCKOE YIIpaBJeHUE: MpakTuKa U aHanm3. 2010.
Ne 3 (67). C. 21-27.


http://lib.mgppu.ru/opacunicode/index.php?url=/auteurs/view/21240/source:default
http://lib.mgppu.ru/opacunicode/index.php?url=/auteurs/view/8599/source:default
http://lib.mgppu.ru/opacunicode/index.php?url=/auteurs/view/7016/source:default

N.S. Lobareva, S.V. Malinkin, P.L. Glukhikh

34. Koszakos E. M., Jlopowenxo C.B., Tamapxun A.U., basxcenoe C.U., bponwmeiin C.b., Jlucun
I'U., Iayxux ILJI, Jlobapesa H.C. u Op. Teoperndeckue OCHOBBI COIHMOKYJIBTYPHOTO BIUSHUS
MOJICpHU3AIlMM Ha LEHHOCTHBIE YCTAaHOBKH JIOKAJBbHBIX COOOIIECTB: KOJJIEKTHBHAs MOHOTrpadus.
ExatepunOypr: Un-t sxonomuku YpO PAH, 2011. 431 c.

35. Unvunckun UM., Jlykog B.A. O mnepcrneKTHBax pa3BUTHS OPTaHU30BAHHOTO MOJOIEKHOTO
nBmwkeHns B Poccum (commambHO-GHUIOCOPCKHE, COMMOJIOTHICCKUES, TOTUTHKO-TIPABOBBIE AaCIEKTHI) //
3nanue. [Tonnmanue. Ymenue. 2016. Ne 1. C. 5-28. doi: 10.17805/zpu.2016.1.1.

36. Jlyxos Ban.A. Teopuu momnoaexu: MexnuciuiuinHapabiid aHanu3. M.: Kanon+, 2012, 527 c.

37. Jlucosckuu  B.T. JluHaMuKa  COLMAJbHBIX  M3MCHEHHH  (ONBIT  CPaBHUTEILHOIO
COLIMOJIOTUYECKOT0 UCCIIEIOBAHUS POCCUNCKOH Momonexku) // Conmonorndeckue uccienoBanms. 1998. Ne 5.
C. 98-104.

38. Adgomnenxo A.A., Hnvenxosa H.J]. «Crapram» um ero ocoOeHHOCTH // VTOrM Hay4HBIX
WCCIeOBaHAN: €0O. CT. MeXayHap. Hayd.-mpakt. koHd. (5 mapra 2015 1., MockBa). Mocksa: OOO
«EBpomnetickuii poHI MHHOBaLIMOHHOTO pa3BuTHs», 2015. C. 39-41.

39.  3Baiinyounos K.I. Bumbl W OCHOBHAs XapaKTEPUCTHKA CTapTal-KOMIAHHW // AKTyalbHbIE
Mpo0OJIeMBI conranbHO-3KoHOMIYecKkoro pazsutus CKDO. 2014. C. 224-227.

40.  Yepracos /.0., Caiiberv H.FO. Crapran: XapakTepUCTUKa TOHATHS W 3Talbl pa3BuUTHS //
CoBpeMEeHHOE COCTOSIHUE U TIEPCIIEKTUBBI PA3BUTHS HAYYHON MBICITH: ¢O. CT. MEXIyHap. Hay4.-TIPaKT. KOH.
(25 mapta, 2015 1.). Ya: Asrepra, 2015. Yacts 1. C. 141-143.

Cmamws nocmynuia 6 pedaxyuro 14.08.2018, npunama x nevamu 03.12.2018

Ceepaenus 00 aBTopax

Jlo6apeBa Haranps CepreeBHa — KaHIWIAT DKOHOMHYECKHX HAyK, 3aB. Kadempoi commaibHO-
TYMaHUTapHBIX M IKOHOMUYECKHUX AUCHUIUINH, YPaJbCKH HMHCTHTYT IMOJITOTOBKM KanipoB "21-ii Bek"
(622031, Poccus, r. Hwknauit Tarun, yn. Kpacuorsapaeiickast, 57; e-mail: natal40484@mail.ru).

Manunkun Cepreit BnagumupoBud — acnupaHT, MHCTUTYT 3KOHOMUKH YPajabCKOrO OTAEICHUS
Poccuiickoii akagemun Hayk (620014, Poccus, r. ExkarepunOypr, yin. MockoBckas, 29; e-mail:
sergeymalinkinl@gmail.com).

I'myxux IlaBen JleoHMAoOBHY — KaHAMIAT SKOHOMHUYECKMX HAyK, HAYYHBIH COTPYJHUK LIEHTpa
PETHOHANIBHBIX KOMIApaTHUBHBIX MCCIEN0BaHUM, IHCTUTYT 3KOHOMHUKH Y paiabCKoro otaencHus Poccuiickoit
aKaJeMHHM HaykK; JOIEHT KadeJpbl TEXHOJIOIMM W 3KOHOMHKH, YPalbCKUH TOCYIapCTBEHHBIN
negarornueckuii yausepeutet (620014, Poccus, r. ExatepunOypr, yia. Mockosckas, 29; Poccus, 620017, .
Exarepun0ypr, np. Kocmonasros, 26; e-mail: Gluchih_P_L@mail.ru).

IIpock0a cepLIaThCSsl HA 3TY CTATHI0 B PYCCKOSI3bIMHBIX MCTOYHHMKAX CJIeYIOIIIM 00pa3om:
Lobareva N.S., Malinkin S.V., Glukhikh P.L. Challenges and prospects of youth start-up
movement research as a new trend of Russian entrepreneurship development // Becrtauk
Ilepmckoro ynmBepcurera. Cep. «OxoHomuka» = Perm University Herald. Economy. 2018.
Tom 13. Ne 4. C. 602-622. doi: 10.17072/1994-9960-2018-4-602-622

Please cite this article in English as:

Lobareva N.S., Malinkin S.V., Glukhikh P.L. Challenges and prospects of youth start-up movement
research as a new trend of Russian entrepreneurship development. Vestnik Permskogo universiteta. Seria
Ekonomika = Perm University Herald. Economy, 2018, vol. 13, no. 4, pp. 602-622. doi: 10.17072/1994-
9960-2018-4-602-622



http://dx.doi.org/10.17805/zpu.2016.1.1
mailto:nata140484@mail.ru
mailto:Gluchih_P_L@mail.ru

