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The revision of the role of entrepreneurship has led to a reassessment of the importance of entrepreneurial activity 

and entrepreneurial intentions as sources of startup movement in Russia. This fact determines the relevance of the youth 

startup movement study as a new trend in the youth entrepreneur environment. It also stresses the importance to reveal factors 

that promote the development of the movement and factors that restrict the development of Russian startup companies that 

require government and public support. In this regard, the purpose of the original research is to work out methodological and 

methodical tools to identify reasons, challenges and consequences of the startup movement development as it will allow us to 

create more efficient mechanisms of its promotion in Russia. The study is methodologically based on an interdisciplinary 

approach that reveals a set of economic, social, psychological and cultural factors that characterize the behavior of young 

people involved in the startup community. To identify the trends and restrictions of the youth startup movement development 

in Russia desk and field studies of founders and representatives of 150 Russian youth startup companies participating in the 

Startup Village (Skolkovo, 2018) Exhibition have been conducted and 109 websites of the corresponding startup companies 

have been investigated. As a result of the expert survey and the content-analysis of the websites the importance of startup 

companies for the development of the entrepreneur activity of the youth has been revealed. The key challenges for the 

development of youth startup companies have been identified. Among the most significant challenges are the lack of the 

demand for innovation technologies and products at the markets, low quality of management decisions, the lack of 

professional knowledge when developing or promotion innovation products and technologies, insufficient financial and state 

support at early stages of project implementation, low government response for startup initiatives, low effectiveness and 

efficiency of startup activity. The elaboration of programs and measures of the state youth policy may become one of the 

mechanisms for the development and support of the youth startups. The measures may become the foundation for the 

technologies that will involve young people in the startup movement taking into account their inclination and willingness for 

entrepreneur activity. We believe that the study of the socio-economic structure of the startup movement, the mechanisms of 

its increase and the reasons for leaving the startup community are a promising area of future research. 

Keywords: startup, startup company, startup movement, young people, student community, entrepreneurship, 

investments, innovations, business-model, state support. 
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 Пересмотр роли предпринимательства как одного из ключевых факторов социально-

экономического развития страны привел к переоценке значения предпринимательской активности и 

предпринимательских намерений как источника стартап-движения в России. Это обусловливает 

актуальность исследования молодежного стартап-движения как нового явления в молодежной 

предпринимательской среде, выявления факторов, способствующих его развитию, и ограничений на пути 

становления отечественных стратап-компаний, нуждающихся в государственной и общественной 

поддержке. Целью исследования является разработка методологического и методического инструментариев 

для выявления причин, проблем и последствий развития стартап-движения, что позволит разрабатывать 

более эффективные механизмы его продвижения в России. Методологической основой исследования 

выступает междисциплинарный подход, позволяющий выявить спектр экономических, социальных, 

психологических и культурных факторов, в совокупности характеризующих поведение молодежи, 

вовлекаемой в стартап-сообщество. Новизна исследования заключается в системном изучении сущности 

стартапов на основе формирующейся концепции стартап-экосистемы как элемента предпринимательского 

сектора, оказывающего влияние на эффективность предпринимательской деятельности и развитие 

экономики страны. Для идентификации перспектив и ограничений распространения молодежного стартап-

движения в России были проведены кабинетное и полевое исследования основателей и представителей 150 

российских молодежных стартап-компаний участников выставки Startup Village (Сколково, 2018) и 109 

интернет-сайтов соответствующих стартап-компаний. В результате экспертного опроса и контент-анализа 

сайтов установлена важность стартап-движения для его участников и выявлена необходимость 

функционирования стартап-компаний для развития предпринимательской активности молодежи. 

Идентифицированы основные проблемы развития молодежных стартап-компаний. Среди наиболее 

значимых: невостребованность инновационных технологий и продуктов на рынках, низкое качество 

управленческих решений, недостаток профессиональных знаний при разработке и продвижении 

инновационных продуктов и технологий, недостаток финансирования и отсутствие государственной 

поддержки на ранних стадиях реализации проектов, низкий отклик государства на инициативы стартапов, 

низкая результативность и эффективность деятельности стартапов. Одним из возможных механизмов 

развития и поддержки молодежных стартапов может стать разработка программ и мероприятий 

государственной молодежной политики как основы для создания технологий вовлечения молодежи в 

стартап-движение с учетом их склонностей и готовности к ведению предпринимательской деятельности. 

Представляется, что исследование социально-экономической структуры стартап-движения, механизмов его 

активизации, причин выхода из стартап-сообщества и последствий этого явления для индивида и экономики 

в целом в совокупности составляет перспективные направления будущих научных исследований. 

Ключевые слова: стартап, стартап-компания, стартап-движение, молодежь, студенческое 

сообщество, предпринимательство, инвестиции, инновации, бизнес-модель стартап-компании, государственная 

поддержка. 
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Introduction 

he number of startups and the 

amount of their fundings have 

been recently increasing in the 

face of the rise of inefficient and shortly 

operating enterprises. The trend is 

accompanied by general slowdown in the 

financial results of economic entities
1
 and the 

distrust preservation to the startup industry. 

The issue concerning the purpose of startups: 

whether they are simply trends or are 

purposefully created to achieve economic and 

social indicators in future is acute. 

Young people are traditionally 

considered to be the most creative and active 

part of the society that is able to participate 

in economic activity of the country or a 

region more efficiently. It is the youth that 

easily adopts something new and is 

responsible for risks typical for any startup 

project. The provided statistics proves it. The 

international trend is that startups are mainly 

created by graduates of higher education 

institutions. And in this case Russia is not an 

exeption as according to the Academy of 

projects Farminers that accepted 926 

aplication forms from IT-startups from 

different regions in 2011 to receive 

investments the agerage age of a staruper is 

26–30 years old and only 8% of applicants 

are older than 35 years old
2
. The study of the 

Russian market of innovation 

entrepreneurship by Startup Barometer 

conducted in 2017 revealed the similar data: 

the funders of Russian startups are 30–32 

                                                 
1
 According to the Federal State Statistics Service data the 

proportion of unprofitable enterprises in average in the 

economy of Russia in 2017 was 26,3%. See: Finansovye 

rezul'taty deyatel'nosti organizatsii Rossiiskoi Federatsii 

[Financial performance of organizations of the Russian 

Federation]. Federal'naya sluzhba gosudarstvennoi statistiki 

[Federal State Statistics Service of the Russian Federation]. 

(In Russian) Available at: http://www.gks.ru/wps/wcm/ 

connect/rosstat_main/rosstat/ru/statistics/finance/# accessed 

14.07.2018).  
2
 Portret rossiiskogo startapa: kto takoi, otkuda rodom? 

[Portrait of Russian startup: What is it and where is it 

from?]. Slon.ru [Slon.ru]. (In Russian) Available at: 

https://republic.ru/business/portret_rossiyskogo_startapa_kt

o_takoy_otkuda_rodom-685322.xhtml (accessed 

03.10.2018).  

years old
3
. In this regard we may speak about 

the “youth” character of the startup movement 

in Russia. 

The importance to study startup 

movement in Russian is caused by many 

reasons.  

So, today the scale of the startup 

movement of the Russian young people, who 

seek to create their own successful startup 

company, is increasing. The extension of this 

economic phenomenon is confirmed by 

several facts.  

Firstly, despite the fact that the startup 

movement appeared in Russia with the usual 

delay, the ideas were enthusiastically 

accepted. So, more than 160 different 

incubators and accelerators have appeared in 

more than 80 cities of the country for the last 

9 years. They were oriented not only on the 

Internet environment, but also on the 

production sector, which is the most 

important for Russia today
4
. They were 

created not only with the help of the 

government, but also by private 

organizations: almost every city has at least 2 

incubators – one developed by a municipality 

or a corporation and the second one by a large 

university. When the Resolution of the 

Russian Federation government “On the state 

support for the development of innovative 

infrastructure in federal educational 

institutions of higher professional education” 

from 2010 was adopted, business incubators 

were established in several hundred Russian 

universities. 

Secondly, state authorities strongly 

believe in startup industry. The term “startup” 

first appeared in the Russian legislation 

system in 2013. For example, in the Forecast 

for the long-term social and economic 

                                                 
3
 Venchurnyi barometr 2017. Issledovanie rossiiskogo 

rynka venchurnykh investitsii [Venture barometer 2017. 

Research of Russian market of venture investments]. 

Venchurnyi barometr [Venture Barometer]. (In Russian) 

Available at: https://drive.google.com/file/d/1KdoaCU2Dg 

j2sf9IejBa6wlyTHeXoaJuz/view (accessed 03.10.2018).  
4
 Panin G. Startap-industriya v Rossii nashla novyi put' 

razvitiya [Startup industry in Russia has found new ways 

for development]. Rossiiskaya gazeta [Russian 

Newspaper]. (In Russian) Available at: 

https://rg.ru/2016/08/15/startap-industriia-v-rossii-nashla-

novyj-put-razvitiia.html (accessed 27.10.2018).  

T 

http://www.gks.ru/wps/wcm/
https://drive.google.com/file/d/1KdoaCU2Dg
https://rg.ru/2016/08/15/startap-industriia-v-rossii-nashla-novyj-put-razvitiia.html
https://rg.ru/2016/08/15/startap-industriia-v-rossii-nashla-novyj-put-razvitiia.html


Сhallenges and prospects of youth start-up… 

 

 

 
605 

development of the Russian Federation by 

2030 such measures as improving the legal 

framework, reducing the tax burden, as well 

as facilitating import and export procedures 

were recommended as the conditions for 

startup development in the field of 

information technologies
1
. The support of 

startups became the key target of the 

management system in a new government 

program “Digital economy” adopted in July 

28, 2017. The document declares “One of the 

most important tasks of the management 

system is to support “startups” and small and 

medium-sized businesses in the development 

and implementation of digital technologies by 

means of their information and investment 

acceleration
2
.  

The activity of the young participation 

in startups is influenced by the state youth 

policy implemented through the program-

target approach and the identified priorities, 

including those affecting the entrepreneurial, 

innovative and technical activity of young 

people. The state youth policy is currently 

implemented through a number of programs 

and documents including: “Fundamentals of 

the state youth policy of the Russian 

Federation for the period up to 2025”
3
. The 

                                                 
1
 Prognoz dolgosrochnogo sotsial'no-ekonomicheskogo 

razvitiya Rossiiskoi Federatsii na period do 2030 goda 

[Forecast of the long-term social and economic 

development of the Russian Federation till 2030]. 

Ministerstvo ekonomicheskogo razvitiya Rossiiskoi 

Federatsii [Ministry of Economic Development of the 

Russian Federation]. (In Russian) Available at: 

http://economy.gov.ru/minec/activity/sections/macro/progn

oz/doc20130325_06 (accessed 27.10.2018).  
2
 Rasporyazhenie Pravitel'stva RF ot 28.07.2017 No. 1632-r 

“Ob utverzhdenii programmy “Tsifrovaya ekonomika 

Rossiiskoi Federatsii” [The Russian Federation government 

directive on 28.07.2017 No. 163-r “About the approval of 

the program “Digital economy of the Russian Federation]. 

Konsul'tant Plyus [Consultant Pus]. (In Russian) Available 

at: http://www.consultant.ru/ document/cons_doc_LAW_ 

221756/ (accesses 27.10.2018).  
3
 Rasporyazhenie Pravitel'stva RF ot 29 noyabrya 2014 No. 

2403-r “Ob utverzhdenii Osnov gosudarstvennoi 

molodezhnoi politiki Rossiiskoi Federatsii na period do 

2025 goda” [The Russian Federation government directive 

in November, 29 2014 No. 2403-r “About the approval of 

basis for the state youth policy of the Russian Federation till 

2025]. SPS “Kodeks” [SPS “Codex”]. (In Russian) 

Available at: http://docs. cntd.ru/document/420237592 

(accessed 31.10.2018). 

document introduces the concept “youth 

entrepreneurship” and is aimed at the 

development of the systems that will inform 

the youth about programs that support the 

launch of private business; the state program 

called “Patriotic upbringing of the Russian 

Federation citizens for 2016–2020”
4
 

determines the opportunities of business 

community to participate in financial support 

of the youth policy events, in their 

initialization, organisation, etc. Other federal 

programs and projects have less impact on the 

startup movement. There are also various 

regional and municipal programs and projects 

for the implementation of the state youth 

policy. Content analysis of these documents 

has led to the conclusion that, however, many 

programs reflect the objectives of promoting 

the development of innovative and 

entrepreneurial potential of young people, but 

there are no tools and mechanisms aimed at 

capacity development in general and youth 

startup projects in particular. The latter are 

considered to be the most important form of 

realization of the potential of young people.  

Besides, the state directly and 

indirectly spends millions of budget money 

on the maintenance and strengthening of the 

infrastructure that forms and develops 

entrepreneurial intentions (support and 

regulation authorities, business development 

institutions: accelerators, incubators, etc.). 

This fact indicates the growing interest to the 

startup movement on the behalf of the 

government.  

Thirdly, the number of young people 

who are involved in the startup movement is 

sharply increasing in Russia. Business-

incubators and accelerators have been existing 

for several decades in the Western countries. 

The first accelerator was Y Combinator 

created by Paul Graham in 2005 and that is 

                                                 
4
 Postanovlenie Pravitel'stva RF ot 30 dekabrya 2015 goda 

No. 1493 “Gosudarstvennaya programma “Patriot 

icheskoe vospitanie grazhdan Rossiiskoi Federatsii na 

2016-2020 gody” [The Russian Federation government 

directive in December, 30 2015 No. 1493 “State program 

“Patriotic upbringing of the Russian Federation citizens for 

2016–2020”]. SPS “Kodeks” [SPS “Codex”]. (In Russian) 

Available at: http://docs.cntd.ru/document/420327349 

(accessed 31.10.2018).  

http://economy.gov.ru/minec/activity/sections/macro/prognoz/doc20130325_06
http://economy.gov.ru/minec/activity/sections/macro/prognoz/doc20130325_06
http://www.consultant.ru/
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still popular. Since its inception 566 projects 

have benefited from its services. Indicators of 

one of the largest Russian accelerators – the 

Internet Initiatives Development Fund (IIDF), 

demonstrate that more than 8,500 projects 

participating in the Fund programs have been 

involved in the startup movement
1
. If we 

consider that each startup project on average 

consists of 3 people, only the IIDF attracted 

25,500 people to the startup community. 

Given the existence of an online version of 

this accelerator, it can be concluded that it has 

a significant potential to increase 

entrepreneurial activity among young people.  

Fourthly, the number of events 

organized for startups is increasing. Thus, 

according to Xpir – the information and 

analytical service for support of research and 

development, at least 362 events took place 

throughout the country for potential and 

existing startups in 2015, and 580 events have 

been organized for the first half of 2016
2
.  

Startup Village has been one of the 

most important and the largest specialized 

event in Russia and Eastern Europe held on 

the basis of Skolkovo Innovation Centre in 

2018. It is both a competition and 

presentation of start-up projects to investors 

and visitors of the exhibition. This event was 

attended by approximately 500 companies, 

including more than 200 startups. Moreover, 

the exhibition was attended by approximately 

10,000 guests (representatives of authorities, 

development institutions, science, education 

and active citizens, especially young people). 

Representatives of Chamber of Commerce 

and Industry from Germany, Italy, 

Switzerland, etc. have become the guests of 

the event. Keynote speeches concerning the 

peculiarities of transfer technology, activity of 

hubs and other platforms for innovation 

introduction and startup development 

                                                 
1
 Godovoi otchet o deyatel'nosti fonda razvitiya Internet-

initsiativ 2017 [Annual report about the activity of Internet 

Initiative Development Fund 2017]. Fond razvitiya 

Internet-initsiativ [Fund of Internet Initiative Development]. 

(In Russian) Available at: https://www.iidf.ru/fond/report/ 

(accessed 27.10.2018).  
2
 Sobytiya. Ofitsial'nyi sait proekta Ekspir [Events. Official 

website of the project Xpir]. (In Russian) Available at: 

https://xpir.ru/about (accessed 27.10.2018).  

organized on cluster, substructures and 

techno-parks basis have been made.   

About 200 startups were presented at 

the open platform Skolkovo. They were 

presented by a founder or participant of a 

startup. In addition, “stress tests” were 

organized for startups and all interested 

parties could participate in there. One of the 

main events was a startup competition. 

Startups were divided into 2 categories: the 

first category included early stage projects 

with a business idea of a product but they did 

not have a ready-made financial model; the 

second one included projects of late stages 

that have a financial model and, as a rule, the 

first sales of an innovative product. The stage 

also included projects that have long-term 

statistics of the implementation of their 

product as an indicator of success rate. 

Startup representatives were given 5‒7 

minutes for presentation. The projects were 

assessed by a group of experts from different 

fields: business, media, Skolkovo and the 

IIDF experts, etc. 

During sessions one could get 

acquainted with the cases of various 

companies containing the strategy of entering 

the foreign markets, in particular the markets 

of China and the United States. If we divide 

the number of presented startups by the 

number of regions of the Russian Federation, 

it turns out that on average almost 6 startups 

were in each region. This fact indicates the 

lack of active participation of startups in the 

event.  

The event was unique as it provided 

everyone an opportunity to ask business 

experts from different branches questions and 

to get contacts of accelerators, consulting 

companies from different countries that help 

to launch a startup. The speeches at the 

Startup Village were more motivational and 

informative as the meetings were aimed at 

telling where and with what tools the business 

community is supported in different countries.  

At the same time nowadays despite the 

positive dynamics of youth involvement in 

startup projects, issues related to the analysis 

of motives for participation in the startup 

movement, the reasons for leaving the startup 

community and the consequences for an 
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individual and the economy in general remain 

poorly investigated. In this regard the purpose 

of the article is to provide socio-economic 

analysis of the nature of the startup 

movement, to develop methodological and 

methodical tools to identify the causes, 

problems and consequences of the 

phenomenon development that will allow us 

develop more effective mechanisms for its 

promotion in Russia. 

Theoretical approaches to the study 

of the startup concept as a new trend of 

entrepreneurship development  

ith reference to the research 

object the problem readiness 

can be analyzed with two 

approaches: the first approach includes the 

presence of studies devoted to startup and 

startup movement; the second one concerns the 

development of interest to the startup 

movement in practical-oriented and popular 

scientific literature.  

With the regard to the first approach it 

should be noted that first of all foreign 

researchers have made a significant 

contribution to the study of startups. Analysis 

of the existing definitions of the term “startup” 

and the chronology of their appearance shows 

that the concept of “startup” is a relatively 

young scientific category (Tabl.). 

The term “a startup” was introduced 

into business practice in 1939 in the USA but 

the interest to the concept emerged in 1970 in 

the UK, and the term was widely discussed in 

scientific literature only in the 1990s. In 

Russian practice the concept is mainly 

considered as manufacturability whereas in 

foreign literature innovativeness is not a key 

criterion of a startup. According to foreign 

scholars the crucial indicator of startup is its 

orientation towards a significant growth of 

business. 

 

Theoretical approaches to the definition of the startup concept 

In our study the term “a startup” is 

comprehended as it is considered in foreign 

literature. It is an economic agent (both 

functioning and potential) characterised by or 

possessing a significant potential for high 

business growth rate for a short period of time 

by introducing qualitative novelty at the 

market and operating in terms of high risk and 

significant uncertainty.  

To understand the main points of a 

startup we suggest to systematize the reasons 

of the startup rise using research results and 

considering conventional motives of an 

individual’s entrepreneur intentions to 

develop his/her own business. The reasons 

widely accepted in scientific literature are an 

entrepreneur’s self-efficiency [4‒6], an 

individual’s beliefs in entrepreneurship that 

form his/her business activity (the theory of 

planned behaviour) [7], the behaviour is 

affected by personal features and situation 

factors [8]. Besides, a research interest 

decrease to the study of the motives for 

independence, self-dependence or financial 

self-sufficiency of startups in favour of 

psychological factors associated with a 

change in the attitude to him/herself or to the 

world has been currently observed [9; 10]. 

The reasons for the startup development that 

have been highlighted by scholars seem to 

require empirical verification in terms of 

contemporary Russian conditions for the 

W 

Startup definition  Author(s) Main differences 

Startup is temporary structure necessary 

for searching a reproducible and scalable 

business-model   

Steve Blanck, 2011 [1] Limited nature of startup companies’ 

activity in time, its focus on a business 

model as a conceptual description of 

entrepreneurial activity is highlighted 

Startup is an organisation that develops a 

new product or service in terms of 

significant uncertainty  

Eric Reis, 2014 [2] Significant role of uncertainty factor in a 

startup company activity is stressed  

Startup is a company that works at the 

problem with unobvious decision and the 

success is not guaranteed  

Ganefi Robi Tanzil, 2016 

[3] 

Attention is focused on solution of 

nontrivial problems in the absence of a 

guaranteed commercial success  
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startup movement. The classification of these 

reasons among young people should also be 

done. Another research area that is also 

connected to the startup investigation concerns 

the assessment of values and cultural features 

of young people involved in entrepreneurship 

[11‒14]. The scientific interest to this 

particular age group is caused by the following 

reasons: young people have increased risk 

taking due to the lack of large financial 

commitments, high creative potential and a 

non-standard view on the systemic problems 

solution. In addition, young people when 

having more free time may access to the 

benefits of a university environment where 

special attention is paid to learning and 

research.  

Besides, studies that assess the role of 

startup companies in the economic development 

of Russia should be mentioned [15‒16]. 

Unfortunately we should admit that currently 

there are not enough fundamental studies that 

systematically characterize the current or 

potential place of the startups both in the 

Russian business environment and in the 

structure of the national economy. The 

available studies mainly indicate the signs of 

the startup industry that is considered to be 

the emerging economic phenomenon and 

highlight the existing challenges. Thus, the 

most popular Russian studies currently refer 

to the issues of marketing tools for the startup 

development [17‒20] and different programs 

and training courses that teach students the 

startup development technologies [21‒23]. It 

is quite symbolic that the researchers’ interest 

to marketing aspects turned out to be higher 

than that paid to the main points and meaning 

of the startup companies. Though, without 

verified methodological basis the tools for 

startup promotion can not be quite efficient. 

In the view of the above mentioned facts we 

may conclude that the main research 

directions of a startup as an economic 

phenomenon, the importance of startups for 

the economy and their role in the formation of 

professional entrepreneurial qualities of 

initiative subjects of the economy in general 

are not considered deeply enough in the 

Russian scientific literature.  

Despite this fact it should be noted that 

several major research centres have been 

recently developed in the Russian economic 

science. Entrepreneurship and entrepreneurial 

intentions, the problems concerning the 

potential of young people in terms of 

readiness for innovation, entrepreneurship, 

technical activities and the interests of young 

people to sa tartup are investigated there.  

Let us study the achievements of these 

scientific schools in details.  

The Entrepreneur Centre of 

St. Petersburg State University
1
 is represented 

by G.V. Shirokova, T.V. Tsukanova, etc. the 

scholars who investigated the youth 

entrepreneurship. The studies of these 

scientists are devoted to the analysis of a 

family role for the formation of entrepreneurial 

intentions to organize a startup, the factors of 

formation of entrepreneurial activity and 

entrepreneurial spirit of students have been 

investigated in the studies. The role of social 

networks at various stages of development of 

startup companies has been also considered 

there [24]. Despite the fact that the 

methodological foundations of the startup 

research have not been directly considered in 

the works of the representatives of the centres, 

these studies are quite interesting as they 

concern fundamental basis for the development 

of entrepreneurial activity of an individual.  

The scientific and training laboratory 

of entrepreneurship study of Higher School of 

Economics is presented by the works by 

A.Yu. Chepurenko, A.B. Dukhon [25] and 

other scientists. The studies are devoted to 

interdisciplinary study of the entrepreneurial 

potential of the Russian society, diagnosis and 

analysis of entrepreneurial activity of the 

population
2
 [26]. The studies conducted by 

the laboratory forms an important component 

of studying the nature of startups using an 

interdisciplinary approach. However, they 

                                                 
1
 We should highlight that the Entrepreneur Centre of St. 

Petersburg State University is a Russian coordinator of the  

project Global research of entrepreneurial spirit of students 

that studies  (GUESSS). 
2
 See: Metodologiyu Global'nogo monitoringa 

predprinimatel'stva [Methodology of the Global monitoring 

of entrepreneur]. (In Russian) Available at: https://gsom. 

spbu.ru/gsom/research_statistics/gem/ (accessed 27.10.2018).  
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mostly focus on the use of sociology methods, 

therefore, only some particular aspects of the 

development of startup companies are 

studied, e.g. the importance of network 

interactions that are formed in business 

incubators for startups.  

A.L. Zhuravleva [27], V.P. Poznyakova 

[28], E.D. Dorofeeva, etc, ‒ the scientists 

working at the Laboratory of Social and 

Economic Psychology of the Institute of 

Psychology of the Russian Academy of 

Sciences study motives that affect the choice 

of business activity. They investigate 

psychological relationships and business 

activity of its entities and social and 

psychological features of economic 

consciousness of Russian entrepreneurs, etc. 

[30]. However it should be emphasized that 

interdisciplinary psychological researches are 

not totally focused on the study of the 

phenomenon of the startup movement: 

startups are not an object, but rather an 

illustration of a social group in the existing 

works. The phenomenon is considered to be 

an example of a variety of entrepreneurial 

activities with a more pronounced willingness 

to change.  

The Ural Social and Economic School 

of Small Business Problem Research at the 

Institute of Economics of the Ural branch of 

the Russian Academy of Sciences is an 

example of a regional scientific school. It is 

presented by the following scholars: 

academician A.S. Frants, E.L. Andreeva, 

A.I. Tatarkin, O.A. Romanova, A.V. Ivanova, 

A.G. Shelomentsev, V.N. Arkhangel'skii 

E.M. Kozakov,, E.S. Mezentseva,. The works 

that are devoted to the management of value-

oriented factors of business culture 

development attract a particular interest there 

[31]; the studies concerning social and 

economic opportunities for the development of 

small business, especially in single-industry 

territorial entities of the industrial type [32] 

and the problems of development and 

evaluation of the entrepreneurial infrastructure 

of the region and the metropolis [33]. In 

addition, the main areas of the studies by the 

Ural Social and Economic School of Small 

Business Problem Research include the 

assessment of social and economic efficiency 

of small business, taking into account both 

quantitative and qualitative parameters; 

determining the actual and expected 

performance, identifying problems of small 

business on the basis of diagnosis of the 

current state and assessment of prospects for 

its development [34, p. 49‒97]. Despite the 

systematic study of the peculiarities of 

economic activity of innovation-oriented 

economic agents, the study of startups was 

not an independent direction of scientific 

investigations conducted by scholars from the 

Ural Social and Economic School of Small 

Business Problem Research at the Institute of 

Economics of the Ural branch of the Russian 

Academy of Sciences until the present study 

that was supported by the Russian Foundation 

for Basic Research.  

There are also scientific communities 

that have been investigating themes adjoining 

to startup for a long time, in particular the 

origin of youth movements. For example a 

number of publications by I.M. Il'inskii [35] 

and V.I. Lukov [36] (Moscow University for 

the Humanities) is devoted to the role and 

potential of the youth involvement in 

organized youth movements, including 

innovative and entrepreneurial activities of 

the society. It is considered to be one of the 

key tasks of the state youth policy. The 

involvement is organized by the creation of 

conditions and incentives for the youth to 

solve their own problems, the development of 

their innovative potential for socio-economic 

and political progress of Russian society. The 

works by V.T. Lisovskii concern the same 

theme. He analyzed the dynamics of social 

changes in the youth environment considering 

the experience of comparative sociological 

studies devoted to the Russian young people 

[37, p. 52]. A.A. Afonenko and N.D. Il'enkova 

studied the startup peculiarities, 

K.G. Zainudinov investigated the types and 

main features of startup companies [38; 39]. 

D.O. Cherkasov, N.Yu. Saibel' studied the 

concept characteristics and stages of startup 

development comparing Russian and foreign 

scientific experience in the field [40]. At the 

same time the specific nature of the youth 

startup movement has not been analysed in 

the above mentioned works. However general 
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theoretical basis for the comprehension of the 

youth movement nature has been developed. 

The study of causes and features of the 

development of youth startup communities in 

Russia can be based on this scientific basis.   

Finally we may conclude that the 

results we have obtained while studying the 

degree of the phenomenon investigating allow 

us to assert that the studies of some groups of 

Russian scientists have appeared as a 

transmission of foreign approaches, while 

others are the result of the generalization of 

the Russian experience of the startups origin 

in Russia, and the domestic scientific concept 

of startups is still being formed.  

Speaking about practically oriented 

and popular scientific literature that form the 

interest to startup movement in the society 

first of all we should mention the following 

trends and directions popularizing the youth 

participation in startups: 1) Lean Canvas – 

tools for strategic management; it allows 

entrepreneurs briefly describe the new 

business idea, the project in the form of a 

system diagram – a business model; the tools 

were developed by A. Maurya
1
 The following 

advantages of the approach as an opportunity 

to decrease the period of startup uncertainty 

due to comprehensive analysis of key areas of 

future business in the business model make 

the method popular in startup environment; 

2) Customer Development toolkit developed 

by S. Blank suggests a particular approach to 

the creation and development of new business 

and it is based on the obligation to check any 

ideas by clarification of a real demand of a 

client [1]. The main restriction for practical 

application of Customer Development toolkit 

is the complexity to comply with the proposed 

sequence of its implementation and the 

complexity of the development of the 

approach; 3) the tools suggested by E. Ries 

Lean Startup involves the use of flexible 

product development, its testing, iterative 

release to reduce the development cycle, the 

                                                 
1
 Maurya A. Running Lean A systematic process for 

iterating your web application from Plan A to a plan that 

works. Available at: http://www.academia.edu/ 3702 

4713/Running_Lean_A_systematic_process_for_iterating_

your_web_application_from_Plan_A_to_a_plan_that_work

s (accessed 24.07.2018). 

tracking the result of the market entry and 

feedback from customers. The flexibility is 

also achieved due to the development of a 

minimum viable product. The disadvantage of 

the latter and two previously mentioned 

approaches is the fact that all three tools have 

a common conceptual approach, which is not 

quite familiar and somewhat contrary to the 

existing business practice. It means that at the 

stage of product creation the main goal of the 

startup is not to create a product and enter the 

market, but to study a buyer and how he/she 

interacts with the developed product. In fact 

this is the basis for the formation of a 

previously non-existing customer segment.  

Thus, taking into account the above-

presented critical analysis of the study of the 

youth startup movement in foreign and 

Russian publications, we may conclude that 

the presence of both research and practice-

oriented and popular scientific works does not 

allow us talking about the presence of 

scientifically based concept of startups in 

economic science. Therefore, we have 

conducted a preliminary sample study and 

field study of startup companies to form 

initial ideas about the motives of activities 

and difficulties that young entrepreneurs – the 

founders of startups face with in Russia.  

Challenges and prospects of youth 

startup movement development in Russia  
he preliminary results of 

empirical assessment of the 

level of the development of 

Russian startups are presented in this section. 

The challenges and restrictions of the startup 

movement of young people in Russia have 

been revealed.  

Desk surveys and field methods and 

procedures of data acquisition are more 

reasonable based on reconnaissance nature of 

investigation program. Russian startup 

companies participating in Startup Village – 

the largest specialized exhibition in Russia 

and Eastern Europe (Skolkovo Innovation 

Centre, May 31 – June 1, 2018) have been 

used as information basis for the research.  

The desk stage of the study involved 

the exploration of startup companies by 

analyzing their websites. The choice of this 

object for the analysis allows us to provide a 

T 

file:///C:/Users/Library/Desktop/ВЕСТНИК%20ЭКОНОМ/4%20номер/Лобарева8/Available%20at:%20http:/www.academia.edu/%203702%204713/Running_Lean_A_systematic_process_for_iterating_your_web_application_from_Plan_A_to_a_plan_that_works
file:///C:/Users/Library/Desktop/ВЕСТНИК%20ЭКОНОМ/4%20номер/Лобарева8/Available%20at:%20http:/www.academia.edu/%203702%204713/Running_Lean_A_systematic_process_for_iterating_your_web_application_from_Plan_A_to_a_plan_that_works
file:///C:/Users/Library/Desktop/ВЕСТНИК%20ЭКОНОМ/4%20номер/Лобарева8/Available%20at:%20http:/www.academia.edu/%203702%204713/Running_Lean_A_systematic_process_for_iterating_your_web_application_from_Plan_A_to_a_plan_that_works
file:///C:/Users/Library/Desktop/ВЕСТНИК%20ЭКОНОМ/4%20номер/Лобарева8/Available%20at:%20http:/www.academia.edu/%203702%204713/Running_Lean_A_systematic_process_for_iterating_your_web_application_from_Plan_A_to_a_plan_that_works
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representative coverage for the preliminary 

study of Russian youth startup companies for 

their compliance with the main criteria of the 

“startup” category, formulated by the authors 

before. In case of compliance these startups 

may be considered as an object of the 

research at the field stage as respondents.  

Information about 150 youth startup 

companies participating in the Startup 

Village Exhibition was selected by means of 

systematization. It should be noted that the 

vast majority of the startup founders were 

young people. The assessment of the 

websites of the startup companies was 

carried out according to 3 criteria:  

 the website represents an 

innovative product, company, technology, 

etc.;  

 the website does not contain 

information about innovative products and 

technologies; 

 the website contains information 

for potential investors.  

Then all investigated companies were 

divided into 5 groups accoding to the applied 

technology: the first group included startup 

companies operating in IT sector (IT cluster), 

the second one included startup companies 

operating in biomedicine cluster, the third 

one included startup companies belonging to 

the Centre of Collective Use by Skolkovo, 

the fourth one included startup companies 

operating in energy efficient technologies, 

the fifth one included startup companies 

operating in leading industrial technologies 

cluster. 

While studying the websites of IT-

startups we revealed that 3 out of 34 

investigated websites had information for an 

investor (presentation for an investor, which 

described in detail the problems of not using 

the product, the results of solving these 

problems, the market assessment, presented a 

sales plan, analysis of competitors, the 

current status of the project, roadmap, the 

forecast of financial indicators, the term of 

the investment proposal, the payback period, 

etc.). 23 websites out of 34 mentioned their 

innovative technologies and products, 11 

websites simply contained information about 

the provided services or products they sold.  

The cluster of biomedicine 

technologies included 22 startup companies. 

Only 18 of them were presented in the 

Internet, the websites of 4 startup companies 

were developed. Only 3 out of 18 websites 

did not contain information about innovative 

developments. And only 2 out of 18 websites 

had information for investments.  

While studying the cluster of 

companies belonging to the Centre of 

Collective Use by Skolkovo that united 9 

companies at the event we obtained 

information only for 9 websites and only 2 of 

them had information about new 

technologies and products. But unfortunately 

none of the investigated websites contained 

information for an investor.   

30 companies and 29 websites were 

investigated in the cluster of energy efficient 

technologies. 18 websites of the startup 

companies had the section for innovative 

products or new developments were 

mentioned at the web-pages. But we failed to 

find data, links or sections that contained the 

information for investors at all 29 websites.   

While studying the cluster of leading 

industrial technologies we revealed that 11 

out of 19 websites of the investigated startup 

companies presented innovative products or 

technologies, 8 websites introduced the 

companies, the field of their operation but 

did not attract the attention to any particular 

innovations. Only 1 website of the startup 

company contained information for an 

investor.  

The main conclusions made on the 

analysis of 109 websites of Russian youth 

startup companies are presented in Fig. 1. 
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Fig. 1. Distribution of startup according to the presence of key information on a project website, % 

Thus, 69 cases presented information 

about innovations was, i.e. approximately 63% 

of companies’ websites mentioned the 

information about innovations, the product 

novelty, about new techniques and methods of 

investigation. Speaking about the information 

presented for investors we should confirm that 

only 6 internet resources out of 109 researched 

websites presented these data, i.e. 5.5% of the 

total number of the investigated objects.  

Considering the above mentioned 

information we have come to the conclusion 

that Russian companies are not interested to 

attract investors online using the websites. 

Moreover, it is not quite clear whether the 

startup companies need the investments to 

increase their market share, to hire new 

qualified personnel, to refine and promote their 

product. We can only assume that startup 

accelerators primarily solve the problem of 

motivating managers and participants of the 

startup community, teach how to assess the 

demand and promote the product.  

The field stage of the study involved a 

preliminary sample expert survey of startup 

companies previously analyzed during the desk 

stage of the research. About 200 startup 

companies were represented at the open 

platform of Skolkovo. Each project had its 

own information stand. The participants 

communicated verbally, they were asked 

questions about any aspect of the project. The 

form of the startup-companies selection 

involved the choice of youth projects (the head 

or an active member of the startup team should 

be at the age, as a rule, up to 40 years old). The 

sample size for the preliminary study is 

sufficient enough. It included 20 startup 

companies that were interviewed. As a result, 

the average age of the main participants-

managers of startup projects who took part in 

the expert survey was 34 years old. 

Respondents were asked questions to reveal 

the importance of creating startups for young 

people and for the government (authorities), as 

well as to reveal the challenges that startup 

face with.  

The importance of startup companies 

for the government and how they and their 

founders are considered by the government is 

presented in Fig. 2.  
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Fig. 2. Distribution of respondents’ opinion on the issue: “Is a startup a trend or necessity for the 

government?”, % of the total number of respondents 

According to Fig. 2 most startups 

(36.8%) believe that they are system necessity 

for the country development. This may 

indicate that the vast majority of startup 

companies rely on the state support, feel that 

it is necessary and important for them. They 

are also confident in the need to implement 

innovative solutions developed in various 

sectors of the economy. However, the high 

rate (31.6%) of the second response – 

“Correspondence to the global trend (trend for 

the government)” that is opposed to the first 

one is alarming. The prevalence of this 

opinion may be dictated by some difficulties 

in the implementation of the state programs 

for the development of advanced markets and 

technologies, which are met by startups. The 

next response partially concretized the most 

popular opinion: the respondents answered 

that a startup was an economic necessity in 

general, an opportunity to search for strategic 

solutions in various industries; it was a school 

of talented personnel, it was a reality to which 

the government should adapt, it was a driver 

for small and medium-sized businesses; the 

possibility of using technologies and products 

developed by startups (including IT cluster) to 

improve and solve problems of public 

administration; it was an opportunity to solve 

major social problems that were difficult for 

the government to cope with; it was a global 

trend that the authorities were trying to 

correspond to. The significant variation of 

respondents' answers is explained by the 

differences in regional innovation policies, in 

conditions when the stimulation and support 

of startups is not implemented evenly, and, as 

a rule, depends on specific persons who are 

responsible for political decision-making.  

The comparable results of the similar 

question about the meaning of a startup for 

young people according to the founders or 

participants of the startup are presented in 

Fig. 3. 
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Fig. 3. Distribution of respondents’ opinion on the issue: “Is a startup a trend or necessity for the 

youth?”, % of the total number of respondents

According to the data presented in 

Fig. 3 about the importance of startups for 

young people, whether it is a trend or 

necessity, a significant part of respondents 

(26.3%) insisted that a “startip” is a trendy 

word and the innovation activity existed even 

before. Besides, the concept was compared 

with “a new world”, “young people’s vision”, 

“the system spread in cities”, i.e. according to 

the respondents a startup is an exciting area 

for young people that helps to achieve 

professional success rapidly.   

The responses to the next question 

allow us to identify the key challenges that 

prevent the development of startups in Russia 

(Fig. 4). 

 

 

Fig. 4. Distribution of respondents’ opinion on the issue: “What are the challenges that lead to 

startup failures?”, % of the total number of respondents 
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Considering the responses to the issue 

about the restrictions of the startup 

development in Russia we have come to the 

conclusion that the majority of startups are 

convinced that Russian entrepreneurs do not 

have a “faith” in innovations (23.5%). On the 

one hand, it indicates a low motivation of top 

management to support innovations, on the 

other hand, it shows the lack of elaboration of 

business projects on behalf of startups. The 

latter is expressed in their doubt to convince 

the consumer about the benefits of a new 

product. According to the developers and 

participants of startups another restrictions 

that also lead to the startup failure are the 

development of a product that is not 

demanded at the market (17.6%); the lack of 

funding and government support at the early 

stages of projects (17.6%); a wrong business 

strategy (11.8%); lack of motivation of the 

team (11.8%); low quality of managerial 

decisions (11.8%). The respondents have also 

mentioned the absence of required knowledge 

among the participants of the startup; they 

met significant difficulties because of lack of 

particular skills while applying for the 

government’s grants, they had to complete a 

huge amount of documents. They also paid 

attention to the lack of coordination among all 

ministries and departments when working in 

high-tech areas, the low response of the 

government to the initiatives of startups.   

The opinion of startups about the mass 

character of the startup movement is 

demonstrated in Fig. 5.  

 
Fig. 5. Distribution of respondents’ opinion on the issue: “Is the participation of the youth in 

startups movement widespread?”, % of the total number of respondents

The startups currently assess their 

movement as not very massive (52.9%). 

Taking into account this assessment, the 

prospects of the youth startup movement in 

Russia while maintaining the current 

conditions, seem to be restricted in quantitative 

growth, since the trend for startups among 

young people is slowly declining. The startup 

movement is also restrained qualitatively 

because of the low efficiency and effectiveness 

of the startups and the government investment 

into them.  

We strongly believe that in order to 

extend the current perspectives the key 

restriction should be overcome. This 

restriction concerns the separate character of 

the youth startup movement in Russia, which 

is spread only within certain communities of 

young people. For this purpose two problems 

should be solved: first, to overcome some 

kind of “closure” of particular startup 
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communities, when participants of local 

(university, urban movements) do not have an 

idea about the real number of employees in 

the startup movement; secondly, to overcome 

the widespread practice, when the startup 

movement is concentrated and has a more 

mass character mainly in the megacities of the 

Central regions of Russia, and entrepreneurs 

from peripheral regions do not have an 

opportunity to participate in the startup 

community. really   

Thus, the conducted study allowed to 

confirm the importance of the startup 

movement for its participants and to identify 

the challenges of development of startup 

companies in Russia, which involve young 

people. The prospects of the startup 

movement of Russian youth have been 

assessed and the need to develop 

methodological and methodological tools for 

a comprehensive socio-economic assessment 

of the phenomenon has been confirmed.  

Conclusion 

oung people are becoming the 

most crucial source of economic 

and social transformation of the 

society as it is characterized by a strong desire to 

search for new opportunities to apply their 

forces and knowledge. Young people are ready 

for risk, creativity, innovation, impulsive 

actions and without these features no startup 

project can do.  

The review of the existing studies to 

assess the knowledge of the startup movement 

has revealed that some aspects were studied 

by foreign and Russian scientists and 

practitioners. For example, the value and 

cultural aspects of young people who are 

focused on entrepreneurship, the factors for 

formation of entrepreneurial activity and 

entrepreneurial spirit of students, value-

oriented factors of development of 

entrepreneurial culture of the youth, the role 

of startup companies in the development of 

the country's economy have been considered 

but separately from each other. However, the 

comprehensive socio-economic assessment of 

the essence of the youth startup movement 

has not been done, the factors influencing its 

qualitative and quantitative characteristics 

have not been revealed, as well as the causes 

and consequences of this fairly new 

phenomenon in entrepreneurship.  

From our point of view the main 

reasons for the absence of studies devoted to 

social and economic assessment of the startup 

movement are the lack of adequate empirical 

data on the results of economic activity of 

youth startups, the lack of contribution to the 

economy, the parameters of the effectiveness 

of public and private investment in the 

development of youth startups and the lack of 

methodological apparatus for assessing the 

activities of startup companies. 

While conducting the desk and field 

studies of the Russian youth startup 

companies we have come to the conclusion 

that youth startups in Russia demand for 

information, consulting and financial support 

from the government and the society. but the 

support could be properly provided after a 

comprehensive social and economic 

assessment of this phenomenon, which is 

impossible without the development of 

methodological and methodological tools for 

the study of the startup movement 

phenomenon. For example, one of the 

possible mechanisms for the development and 

support of youth startups may be the 

development of programs and activities of the 

state youth policy as the basis for the 

development of technologies for involving 

young people in the startup movement 

considering their aptitudes and readiness for 

entrepreneurship.  

The interconnection of economic, 

social, psychological, cultural and historical 

aspects of the study of startups, consideration 

of the most important motives of participation 

in the startup movement of young people, the 

study of the social and economic structure of 

the startup movement, the mechanisms of its 

stirring up, the reasons for leaving the startup 

community and the consequences of this 

phenomenon for an individual and the 

economy in general seem to be a promising 

and popular direction for further research.

  

Y 
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